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AHrIMNCcKnnM a3bik.(3/4)MPO®

Pa3mMelleHne onpenesieHHbIX rpynn nacCcMBoB B onpegesieHHble rpynnbl
aKTMBOB, C y4€TOM CPOYHOCTW npedgrnojiaraerT.

HopmaTue Tekyuwen nMkBnaHoCcTN 6anaHca KpeauTHOW opraHmn3aunm
COCTaBNsAET:

Hanbonee npocTbiM cnocobom yBenmyeHmnsa cobCTBEHHOro KanmTasna
baHKa aBnseTcs:
®oHA HaKoMJIeHUs NpeaHa3HavYeH ans:

CornacoBaHHOCTb MPO—LEHTHOM NOJNTUKM MO CCYAHbIM 1 AEMO3UTHbLIM
onepaunam 6aHka XxapakTepusyer:

Mepenaya OTBETCTBEHHOCTM 3@ PUCK Ha BO3ME34HON OCHOBE TPETbEMY
gy - 3To

Hanbonee 6bICTPLIM NCTOYHNKOM BOCCTAHOBNEHUSA JINKBUIAHOCTY
siBNsieTCs:
B ycnoBuax HapacTaHus UHOAAUUM 6aHK OOJIKEH CTPEMUTLCS:

INa XapakTepuCTUKN Ka4eCTBEHHOIro COCTaBa COOCTBEHHbIX CPeaCcTB
H6aHKa CNYXXUT KO3PDULNEHT MMMOBUNM3ALUN, PAaCCHUTLIBAEMbIN KaK
OTHOLUEHNE:

Cpeoun nepeydncnaemMoix 3agaydy PUHAHCOBOro MeHed )KMeHTa
onpepennTte Hanbonee 3HaA4YNMYIO:

HopMaTuB MrHOBEHHOW INKBUAHOCTK BanaHca KpeanTHOM
opraHm3auum onpenenseTcs Kak npoLueHTHOe OTHOLIEHHNE:
BanaHcoBasa Npnbbinb BaHKa onpefensaeTcs Kak pasHuLa Mexay:

KoachpuumneHT peHTabenbHOCTU KanuTasia pacCYnTbIBAETCA Kak
OTHOLUEHWNE:

Pa3pblB Mexxay akTnBamMm n obasatenbctBamm b6aHka,
4YYBCTBUTEJIbHbIMUN K U3MEHEHMIO MPOLLEHTHbIX CTAaBOK - 3TO:

Cpenun nepevyncnaemMbix Mep rno nognep>XXaHuo Tekyuwen TMKBNLHON
nosnumnm onpegenute Hanbonee s3hpPeKTUBHYIO:

BennynHa cobcTBeHHbIX CpeacTB - HeTTO 6aHKa onpeaensaeTcs Kak
pa3Hnua Mexay BeanNYnHom cobCTBEHHbIX CPeacTB - bpyTTO 1”
BEJIMYNHON MMMOBMAn3aunm, KoTopas BKAOYaeT B cebs:
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B 4eM 3aknto4aeTca aPpPeKTUBHOCTb AeATEeSIbHOCTU KOMMep4yeCcKoro
baHka:

YTO He OTHOCUTCA K NpUHUMNAM POHANPOBAHNSA aKTUBHbIX onepauuii:

YTO He OTHOCUTCA K CTPYKTYpPE aKTUBOB MO NPUHLNNY AOXOOHOCTWU:

Kakue nokasaTesnn He UCNOoJIb3YITCA NPU aHann3e KpeanTHbIX
onepauunn:

Kakon n3 npmneeaeHHbIX nokasaTesnen He ncnonb3yeTcqa AnAa OueHKU
Ka4eCTBa aKTUBOB:

Kakoi 13 npuBeAeHHbIX NMoKa3aTenen He UCMoJsib3yeTcs A1 OLLeHKM
KayecTBa NaCcCUBOB:

Kak onpenensietcs KoappuumneHT obLiero KpeguTHOro pucka:

K doMHaHCOBbIM prckaM 6aHKa He OTHOCUTbCS:

K pbIHOYHbIM pucKaM 6aHKa He OTHOCUTbCS:

Onsepcudpmkaumsa noptdens ueHHbIx bymar 6baHka - 3TO:

MexaHN3M MUHUMN3ALIUN PUCKOB HaNPaBiEeHHbIN Ha UCMNOJIb30BaHNE B
nesTenbHOCcTM 6aHKa NPon3BOAHbIX (PUHAHCOBBLIX MHCTPYMEHTOB - 3TO:

B cOOTBETCTBUN C KaKOW MEeTOAMNKON npwm aHaanse AOCTaTOYHOCTU
KanmTana pacCYnUTbIBaeTCA COOTHOLWEeHMe KanuTanos | n ll ypOBHEI7IZ

KakoBO [0J/1)KHO ObITb COOTHOLLEHNE MeXXJy OCHOBHbIM U
OOMNOJIHUTEsIbHbIM KanuTasioM B COOTBETCTBUU C Me)xayHapoaHbIMU
CTaHfapTamMu?
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YTo He BKJKOYaeTCcsa B MMMObunmsaumnio KanmTtana:
Kakasa nHopmaumna He aBngeTcs oba3aTenbHOM npu peeHnm Borpoca
O pa3mMeleHnn cpencTs.

B cocTaB NCTOYHNUKOB OCHOBHOIO KanuTasna 6aHKa BXoaAT:

B cocTaB NCTOYHUKOB AOMNOJIHNTENbHOIO KannTana baHka BXoaaT:

Kakne 1n3 npuBeaeHHbIX NoKa3aTesIel YMEHbLLAT BENYNHY
OCHOBHOIo KanunTana baHka:

HopmaTume Tekyuwien nMkBuaHoCcTn 6aHka (H3) KpeanTHOM opraHm3aumnm
COCTaB/IfeT:
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B cocTaB NCTOYHNKOB COBCTBEHHbIX CPEACTB KPeANTHOW opraHmn3aunm
He BKJIloYaeTCs:

B KakoM cniy4ae cybopaAMHUPOBAHHLIA KPeauT YMEHbLUAET BEJINYUNHY
OOMNONIHUTENbHOIrO KanmnTana:

Noka3aTenu, ymeHbLUauwmne cyMMy UCTOYHUKOB OCHOBHOIO KanuTana:
Cnocobom yBennyeHumnsa cobcTteeHHOro Kanmntana baHka He aBnseTcs:
Pe3epBHbIN (hoHA NpeaHa3HayvyeH ons:

Pe3epBHbIN KanuTan opMUpyeTCa 3a cHeT:

CpelicTBa pe3epBHOro KanuTtasa He npegHa3HavyeHbl ANs:

Hanbonee sgphpekTUBHLIM CNOCOO6OM BOCCTAaHOBNEHMUS IMKBUAHOCTMU
6aHKa B yCNIOBUAX KpU3MCa NMNKBUOHOCTU BaHK CUCTEMbI SBNIAETCS:

MUHUMaNbLHO O0MYyCTUMOE 3HAYeHNne HOPMATUBA AOCTATOYHOCTU
KanuTana ans 6aHKoB C pa3MepoM COBCTBEHHbLIX CPeACTB MeHee 5 MJIH.
eBpo:

B kakoM cnyyae cybopaAnNHUPOBAHHbLIN KPeAUT YMEHbLUAET BENNYNHY
NOMNOJIHUTEsNIbHOrO KanuTana:

Mpwn NPOYUX PABHbLIX YC/IOBUAX OTHYUCIIEHUS B pe3epBHble (OHbI
6aHkKa:

BennynHa pe3sepBHOro gooHaa onpenenseTcsa yctaBom 6aHKa n He
N0J1KHa ObITb MeHee:

CornacHo TpeboBaHuAM 3aKoHOo4aTeIbCTBA 4019 YNCTOW NpUbbLINKM
€XXerogHo OTYMUCISEeMON B pe3epBHbIN hoH BaHKa He MOXKeT ObITb
Me—Hee:

MWHUMaNbHO OOMYCTUMbIA pa3Mep eXeroaHblX OTYUCIEHUI B
pe3epBHbIN hoHA BaHKa onpenenseTcs B:

®UHAHCOBbIE MHCTPYMEHTBI, NpnobpeTeHHbIE KPpeaNTHOMN
OopraHmsauunen C Luenblo ganbHenwen nepenpoaakn, a Takxe LeHHble
bymaru, KoTopble He NpeAHa3HavYeHbl 4Na yaep>XaHusa B nopTdene
cBbilwe 180 gHen oTpaXkatkTCs B:

K cnocobam BocCcTaHOBNeHNA aeduumnTa JTMKBUAHOCTN OTHOCATCS

K «nnoxmm» aktnBaM baHKa OTHOCATCS:

CaMblih BbICTPbIN crocob cBA3M — MecceHaXep (KJIMKHM MO MKOHKE, N AnaNior OTKPOeTCs)

\— 4

WhatsApp Telegram @ Max Help@disynergy.ru | +7 (924) 305-23-08


https://api.whatsapp.com/send/?phone=79243052308&text=%D0%97%D0%B4%D1%80%D0%B0%D0%B2%D1%81%D1%82%D0%B2%D1%83%D0%B9%D1%82%D0%B5,%20%D0%BC%D0%BD%D0%B5%20%D0%BD%D1%83%D0%B6%D0%BD%D0%B0%20%D0%BF%D0%BE%D0%BC%D0%BE%D1%89%D1%8C%20%D0%B2%20%D1%81%D0%B4%D0%B0%D1%87%D0%B5%20%D0%B4%D0%B8%D1%81%D1%86%D0%B8%D0%BF%D0%BB%D0%B8%D0%BD.&type=phone_number&app_absent=0
https://t.me/Disynergy_ru
https://max.ru/u/f9LHodD0cOKvRxV2-1IhhIWvflRkHni-zZ0SbO2rkJ9p1rOGw79EW_VK3dM

Disynergy.ru - Coa4da TecTtoB 6e3 npegonnaThl

)

YTO He OTHOCUTCA K OCHOBHbIM 3afa4aM aHa/n3a PUHaHCOBbIX
pe3ysibTaToB OeATENIbHOCTHU baHKa:

Kakasa no3uuunsa BKJOYaeTCa B COCTaB 4OX0O0B OT OI'IepaLl,I/IOHHOIZ
neATesIbHOCTWU:

YTO 03HayvaeT npeBbilleHne rnokasatens LOXOAHOCTN aKTUBOB Hapg
DEHTa6EJ'IbHOCTbIO dKTUBOB:
YTOo He aBngeTca ycnosmem obecnevyeHuna goxoaHocTn baHKa:

Ecnn ypoBeHb NPOLIEHTHOM Map>X1 NPEBLILLAET YPOBEHb MUHNMAJIbHOWN
Map>Xu, TO 3TO CBUAETENbCTBYET O:

OnpepenuTe TN YCJIOBHOr O npegnoxxeHus : If the weather is fine we
shall go for a walk.

OnpepenuTe TN YCJIOBHOro npegnoxeHus : If the company had taken
into account the business situation they would have adapted their
product.
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OnpepenuTe TN yCcsIoOBHOrro npeasioxxeHusa : We won'’t strike a deal
with you unless you create favorable conditions.

OnpepenuTe TN yCJIOBHOIo npeasioxxeHus : They would sign the
contract if you paid in advance.

OnpepenuTe TN YCJIOBHOr 0 npeasioxxeHus : They would not have
suffered losses if they had taken precautions.

OnpepenuTe TUN ycsoBHOro npeanoxeHus : If we wanted to buy
something from you we would let you know.

OnpepnenuTe TUN ycnoBHoro npeanoxenus : If he phones I'll let you
know.

OnpepenuTe TN YCJIOBHOr O npegnoxeHus : If my grandfather had
bought those shares | would have become a millionaire long ago.

Onpepenute TN YyCJI0BHOr O npegnoxeHus : If the company had used
census data they would have positioned their product more accurately.

OnpepenuTe TUN yC/IOBHOro npeasoxeHus : If you tabulated the
collected information it would be easier to analyze it.

Onpepenute TUN ycsoBHoro npeanoxeHnsa : We might reduce the
expenditure if our partners helped us.

OnpepenuTe TN YCJI0OBHOro npegsoxxeHus : If you wanted to help us
you would invest in our company.
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OnpepenuTe TN yCJIOBHOro npeasioxxeHus : If you invest in this
company you will be paid off very soon.

OnpepenuTe TUN yC/0BHOro npeasaoxeHus : If the economic climate
does not change they will loose all their investments.

OnpepnenuTe TUN ycsoBHOro npeanoxenus : If he were not so sure he
would not promise anything.

OnpepenuTe TN yC/I0BHOro npegsioxxeHus : If we had branded the
product the brand would have been well-established long ago.

Onpepenute TN yC/I0BHOro npegnoxxeHus : If he had taken a taxi he
would have caught the train.

OnpepenuTe TN yC/I0BHOro npeagsioxxeHus : He will send you a fax if
you give him your fax number.

OnpepenuTe TN YCJIOBHOrO npeasioXXeHus : They would earn more
money if they worked longer hours.

Onpepenute TUN ycsioBHOro npeasoxeHus : If he had learned this
information beforehand he could have earned much money on it.
BboibepuTe okoH4YaHuMe npepnoxeHus If he took a taxi ...

BboibepuTte okoH4YaHMe npepnoxeHusa They would have earned more
money ...

BbibepuTe okoH4YaHMe npegnoxeHusa He would have sent you an e-mail
if ...
BboibepuTe okoH4YaHme npepgnoxeHus If she follows my advice...

Bbibepunte okoH4aHne npeanoxxeHus If | had known you had a mobile
phone I...

BoibepuTte okoH4YaHuMe npepnoxeHus If she could cook as well as you,
she ... a restaurant.

BboibepuTe okoH4YaHuMe npepgnoxeHus | shall come and meet you in the
carifit... .

BbibepuTe okoH4YaHMe npeanoxenHmsa It would be wonderful if ... .

BbibepuTe okoH4YaHMe npeanoxenHus If | were you I... .

BoibepuTte okoH4YaHuMe npepnoxeHus If he had consulted his own
interests he ... .
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BboibepuTte okoH4YaHume npegnoxeHusa What will you do if your
computer... ?

BboibepuTte okoH4YaHume npepgnoxeHus If | had known when your birthday
was I.... .

BbibepuTe okoH4YaHMe npeanoxenHus If you helped him, he ... .

BbibepuTe okoH4YaHMe npeanoxeHus If you managed to get tickets to
the theatre we ... .

BbibepuTe okoH4YaHMe npeanoxenus If | were you, | ...

BboibepuTe okoH4YaHme npegnoxeHus | would have brought you the
book, if I... .

BbibepuTte okoH4aHme npeanoxenHma We shall fly to Paris, if he ... .

BbibepuTe okoH4YaHMe npeanoxeHma We wouldn’t have any money if
we ... .

BbibepuTe okoH4YaHMe npeanoxeHmsa She would have told you
everything if she ... .

BbibepuTe okoH4YaHMe npeanoxeHus If you invited her to the party
tomorrow she ... .

BbibepuTe npaBuM/ibHbIN BapUaHT nepeBoda C PyCCKOro Ha aHMIMNCKNA
AA3blK MOAYEPKHYTON FPAaMMATUYECKON KOHCTPYKUMKN: Ecnun 6ol Bbl
NoAnMcann paspelleHne Ha OTrpy3Ky BOBPEMS, 3a€P>KKM C MOCTaBKOW
ToBapa He Npoun3oLuno 6bbi.

BbibepuTe NpaBUbHbIN BapMaHT nepeBoa C PYCCKOro Ha aHr IMNCKUN
A3blK NOAYEPKHYTON rPaMMaTUYECKON KOHCTPYKLUMK: Ecnm 6bl Bbl
COrflaCUINCb YCKOPUTb OTMPaBKYy BTOPOW NapTuX TOBapa, WTpadHbie
CaHKLMN He 6blnn 6bl BOoCTpeboBaHbl.

BboibepuTe NnpaBusibHbIN BapuaHT rnepesofa C PyCCKOro Ha aHrJIMMCKUM
A3bIK MOAYEPKHYTON rpaMMaTUYECKON KOHCTPYKUMK: Ecnum Bbl MOHTaXx
obopynoBaHuns Obis1 OCyLLIECTB/IEH CBOEBPEMEHHO, 3aB0A Obl y>XXe AaBHO
AOCTUr 3an1aHNPOBAHHOW MOLLHOCTMW.

BbibepuTe npaBubHbIN BapuaHT rnepesoAa C PyCCKOro Ha aHrJINACKUIA
A3blK NOAYEPKHYTON rpaMMaTUYECKON KOHCTPYKLUMK: Ecnun 6bl Bbl
oTnpaBuIn nepesof No Tenerpady, Mol Obl y)xe AaBHO NOJy4nIn
OEeHbIrn.

BbibepnTe NnpaBWbHbIN BapnaHT NepeBofa C PyCCKOro Ha aHMIMACKUIA
S13blK MOAYEPKHYTOM rPaMMaTUYECKON KOHCTPYKLUMN: Ecnn Bbl 3aBTpa
cOaAuTe yCnewHo 3K3aMeHbl, TO A Mpuriaally Bac B TeaTp.
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BboibepuTe npaBusibHbIN BapuaHT rnepesofa C PyCCKOro Ha aHrJIMMCKUI
A3bIK MOAYEPKHYTON rpaMMaTUYeCKON KOHCTPYKUUK: Ecnum 66l Bbl
nepesenu AeHbrv BOBpeMs, TO y>Xe AaBHO NoJsiy4unum 6bl cBOM ToBap.

BbibepnTe NnpaBWbHbLIN BapnaHT NepeBofa C PyCCKOro Ha aHMIMACKUIA
A3blK MOAYEPKHYTON rpaMMaTUYECKO KOHCTPYKLUUK: Ecnm 6bl Mbl
Kynunm 6muneTbl B KNHO, Mbl Bbl NpeKpacHO NPoBEanN BpeMS.

BbibepnTe npaBuibHbIN BapuaHT nepeBofa C PyCCKOro Ha aHr IMNCKNIA
A3bIK MOOYEPKHYTOW rpaMMaTMHECKON KOHCTPYKUUK: Ecnn He byaeT
3afep>XXKn camosieTa, TO Mbl yCNeeM Ha KOH(pepeHLUUIo.

BbibepnTe NpaBubHbIN BapnaHT NepeBoaa C PyCCKOro Ha aHMMACKUIA
A3blK NOAYEPKHYTON FPaMMaTUYECKON KOHCTPYKUMK: Ecnm 6bl pupma
NcnoJsib30BaJsia NpodeccnoHanoB, peksiaMHas KaMnaHus He
npoBasaniach Obl.

BboibepuTe NnpaBusibHbIN BapuaHT rnepesofa C PyCCKOro Ha aHrJIMCKUI
A3bIK MOAYEPKHYTON rpaMMaTUYECKON KOHCTPYKUMK: Ecnm Bbl Mbl
BbILLIM HAa NHOMNCKNIA pbIHOK 10 nieT Ha3apj, Hawm 0oxonbl
3Ha4YnTeNbHO Bbl BO3pOCaN.

BbibepnTe npaBuibHbIN BapaHT nepeBofa C PyCCKOro Ha aHr IMNCKUIA
A3bIK MOAYEPKHYTON rpaMMaTUYeCKON KOHCTPYKUnK: Ecnm nm ypactcs
NnpopBaTbCs Ha MUPOBOW PbIHOK, OHW ByAYyT CHaCT/IUBbI.

BbibepuTe NnpaBubHbIN BapMaHT nepeBoa C PYCCKOro Ha aHr IMNCKUN
A3blK NOAYEPKHYTON rPaMMaTNYECKON KOHCTPYKUMK: Ecnm 6bl 9 Kynnn
HOBbI aBTOMObBUNb, 9 6bl 0TAaN Tebe CBON.

BboibepuTe npaBubHbIN NepeBo BblAENEHHOr0 MOAasIbHOrO raarosa
The buyers must have money to spend and the willingness to spend it.

BbibepuTe npaBubHbIN NepeBo BblAEJIEHHOr0 MOAaJ/IbHOrO rnarosa A
concept for a product or service may develop long before any marketing
research is done, or it may be a response to identifying need.

BbibepnTe npaBuibHbIN NepeBo BblAe/IeHHOr0 MOAasIbHOrO raarosa
They could have launched their new product 3 months ago.

BbibepnTe npaBuibHbIN NepeBo BblAe/IeHHOro MOAasIbHOrO raarona
They must have sold everything.

BbibepunTe npaBubHbIN NEpeBO BblAe/I€EHHOr0 MOAasIbHOroO raarosa
There may be a delay in solving this problem.

BbibepuTe NnpaBubHbIN NepeBo BblAENEHHOr0 MOAAasIbHOMO raarosa
You needn’t have sent the fax. | sent them e-mail yesterday.

BbibepnTe npaBuibHbIN NepeBos BblAe/leHHOro MOAasIbHOro raarona
He had to do it yesterday.

CaMblih BbICTPbIN crocob cBA3M — MecceHaXep (KJIMKHM MO MKOHKE, N AnaNior OTKPOeTCs)

&) WhatsApp Telegram @ Max Help@disynergy.ru | +7 (924) 305-23-08


https://api.whatsapp.com/send/?phone=79243052308&text=%D0%97%D0%B4%D1%80%D0%B0%D0%B2%D1%81%D1%82%D0%B2%D1%83%D0%B9%D1%82%D0%B5,%20%D0%BC%D0%BD%D0%B5%20%D0%BD%D1%83%D0%B6%D0%BD%D0%B0%20%D0%BF%D0%BE%D0%BC%D0%BE%D1%89%D1%8C%20%D0%B2%20%D1%81%D0%B4%D0%B0%D1%87%D0%B5%20%D0%B4%D0%B8%D1%81%D1%86%D0%B8%D0%BF%D0%BB%D0%B8%D0%BD.&type=phone_number&app_absent=0
https://t.me/Disynergy_ru
https://max.ru/u/f9LHodD0cOKvRxV2-1IhhIWvflRkHni-zZ0SbO2rkJ9p1rOGw79EW_VK3dM

Disynergy.ru - Coa4da TecTtoB 6e3 npegonnaThl

)

BbibepuTe npaBubHbIN NepeBo BblAe/IeHHOro MO4asibHOrro rsarona
They might still be doing that business.

BbibepuTe npaBubHbIN NepeBo BblAe/IeHHOro MOAasibHOro rsarona
You ought to use new methods in advertising

BbibepuTe npaBuIbHbIN NepeBo BblAENEHHOIr0 MOAa/IbHOMO raarosa
You should have bought meat instead of sausages.

BbibepnTe npaBubHbIN NepeBo BblAe/I€EHHOr0 MOAaJIbHOrO raarona
You were to come to our meeting, but you didn’t.

BboibepuTe npaBubHbIN NepeBo BblAENEHHOr0 MOAasIbHOMO raarosa
What time are you to meet the president?

BbibepnTe npaBusibHbIN NepeBos BblAe/leHHOro MOAaJsIbHOro riarona
You need to go there as soon as possible.

BbibepnTe npaBusibHbIN NepeBos BblAe/IeHHOro MOAasIbHOro raarona
The company could not have launched the entirely new product.

BbibepuTe MofganbHbIN raaros, COOTBETCTBYHOLWMNIA NPEASIOKEHNIO
Don’t forget you ... to meet me at the station.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA NpeasioxXeHuto You
...find him in the library.

BboibepuTe MofanbHbIN rnaros, COOTBETCTBYOWMNIN NpeasioXXeHunto He
hasn't come, he ... have forgotten about our appointment.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasoxeHunto The
film ... to begin at 5 o’clock.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOLWMA NMPeasioxXeHunto | ...
to stay at home yesterday.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasoxeHunto We
... try to find the solution to the problem.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMN NpeasioXxeHunto She
isn’t in. She ... be out for lunch.

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOLWMA NpeasioxXeHunto You
... to read this book in the original.

BbibepnTe MoganbHbIN raros, COOTBETCTBYIOLWMA NpeasioxeHuto He is
late. The car ... have broken down again.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA NpeasioxXeHuto You
...help me. | can do it myself.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA NpeanoxeHunto She
... to join them tomorrow.

OOOOEOOOO®O®O®OEOOO®O®®O®
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BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYIOWMA NpeasioxXeHunto You
... have told me about it.

BbibepuTe MoaanbHbINM rnaros, COOTBETCTBYOWMA npeasoxeHuto The
train ... to leave at 11 a.m.

BbibepuTe MoaanbHbIW raarof, COOTBETCTBYOLWNA NpeasoxxeHuto He ...
buy a newspaper because the shop was closed.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYHOLWMN NpeanoXxeHuto He
asked me if he... use my phone.

BbibepuTe MoaanbHbIN raaros, COOTBETCTBYHOLWNIA NPEASIOKEHNIO
Sometimes customs clearance ... be difficult to obtain.

BbibepnTe MoganbHbIN raros, COOTBETCTBYOLWMA NpeanoxeHuto If we
outsourced more we ... save a lot of money.

BbibepuTe MoAanbHbIN rNarofa, COOTBETCTBYOLWNA NpeanoxeHuto Their
product ... be selling very well, otherwise the company would not have
increased the production.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYHOWMNA NMPeaioXeHNIo
Scrutiny ... reveal opportunities to increase sales.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeanoxeHuto The
company ... have launched the entirely new product.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA NpeasioXeHunto |
can’t find my book. | ... have lost it somewhere.

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOLWMA NpeasioXeHunto |
shall ... to do it tomorrow.

BbibepnTe MoganbHbIN rnarosi, COOTBETCTBYHOLWMN NpeasoXeHuto You
... have come earlier. The professor has already made his report.

BbibepnTe MofanbHbIN rnaros, COOTBETCTBYOLWUA NpefioXXeHuio He ...
have asked such a foolish question.

BbibepnTe MOOaNIbHbIV F1aroj, COOTBETCTBYOLLWIA NpeasioxXeHunto She
...to take an exam tomorrow.

BbibepuTe MoaanbHbIN rNaros, COOTBETCTBYOLWMA NpeasoxeHunto They
... be late if there is a traffic jam.

BbibepuTe MoganbHbIN raaros, COOTBETCTBYHOWMI NpeanoxxeHnto We
will ... to dance till morning.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA nNpeasoxeHunto They
... to meet at the restaurant, but she did not come.
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BbibepuTe ModanbHbIN rnaros, COoTBETCTBYOWMA npeanoxeHmnto Who
... to go on business to Berlin?

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOLWMA NMPeasioxXeHunto | ...
to go to the bank yesterday to get some money.

@ MpoynTanmTe TEKCT N YCTHO NnepesegunTe ero. Boibepute eANMHCTBEHHO
npPaBuJIbHbIN OTBET K NMOCTaBJIeHHOMY Bonpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. The transfer of
goods took place because:
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
rnpPaBUIbHbIN OTBET K NMOoCTaBJIeHHOMY Bornpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. What is the role of
an intermediary?
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@ Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
rnpPaBUIbHbIN OTBET K NMOoCTaBJIeHHOMY Bornpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. Marketing is:
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MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. The product is to be designed:
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@ MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. Why is it the marketer’s job to gauge fashion trends?
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@ MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. The feedback on product acceptance is important for:
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. The breadth of the product line of a
company depends on:
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. What is trading up?
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@ Mpo4nTamTe TEKCT U YCTHO NepeBeaunTe ero. Boibepnte eqUHCTBEHHO

npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. What is the purpose of branding?

OnpepenuTe TUN ycsoBHoOro npeanoxenus : If the weather is fine we

shall go for a walk.

OnpepenuTe TUN ycsoBHOro npeanoxenus : If the company had taken

into account the business situation they would have adapted their
product.

@ OnpegpenuTe TUM YCI0BHOIo npeanoxeHus : We won't strike a deal

with you unless you create favorable conditions.

@ OnpegenvTe TUN YCIOBHOro npeanoxeHus : They would sign the

contract if you paid in advance.

@ OnpenenuTe TUM YCJIOBHOIO npeasoxenus : They would not have

suffered losses if they had taken precautions.

@ OnpenenuTe TUN YCAOBHOro npeanoxeHus : If we wanted to buy

something from you we would let you know.
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OnpepenuTe TN ycsioBHOro npeasioxxeHus : If he phones I'll let you
know.

OnpepenuTe TN yCcsI0BHOro npeasioxxeHus : If my grandfather had
bought those shares | would have become a millionaire long ago.

OnpepnenuTe TUN ycso0BHOro npeasoxenHus : If the company had used
census data they would have positioned their product more accurately.

OnpepenuTe TN YCJIOBHOr 0 npegnoxxeHus : If you tabulated the
collected information it would be easier to analyze it.

Onpepenute TN ycsoBHOro npegnoxxeHus : We might reduce the
expenditure if our partners helped us.

OnpepenuTe TUN yCNIOBHOro npeasioxeHus : If you wanted to help us
you would invest in our company.

OnpepenuTe TN YC/I0BHOro npegnoxeHus : If you invest in this
company you will be paid off very soon.

OnpepenuTe TN YCJIOBHOro npegsioxxeHus : If the economic climate
does not change they will loose all their investments.

OnpepenuTe TUN ycsioBHOro npeanoxeHus : If he were not so sure he
would not promise anything.

Onpepenute TUN ycsoBHoro npeanoxenHus : If we had branded the
product the brand would have been well-established long ago.

OnpepenuTe TUN ycsoBHoro npeanoxenHus : If he had taken a taxi he
would have caught the train.

Onpepenute TUN ycsoBHOro npeasoxenHus : He will send you a fax if
you give him your fax number.

OnpepenuTe TUN YC/I0BHOMO npeasnoxxeHus : They would earn more
money if they worked longer hours.

OnpepenuTe TN yC/I0BHOr O npegnoxxeHus : If he had learned this
information beforehand he could have earned much money on it.
BboibepuTe okoH4YaHme npegnoxeHus If he took a taxi ...

BbibepuTe okoH4YaHMe npeanoxenHma They would have earned more
money ...

BbibepuTe okoH4YaHMe npeasoxeHmsa He would have sent you an e-mail
if ...

BboibepuTte okoH4YaHne npegnoxeHus If she follows my advice...
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BoibepuTte okoH4YaHume npegnoxeHus If | had known you had a mobile
phone I...

BoibepuTe okoH4YaHuMe npepnoxeHus If she could cook as well as you,
she ... a restaurant.

BbibepuTe okoH4YaHMe npeanoxeHus | shall come and meet you in the
carifit... .

BbibepuTe okoH4YaHMe npeanoxenHumsa It would be wonderful if ... .

BbibepuTe okoH4YaHMe npeanoxenus If | were you I... .

BboibepuTe okoH4YaHuMe npepnoxeHus If he had consulted his own
interests he ... .

BbibepuTe okoH4YaHMe npeanoxerHnsa What will you do if your
computer... ?

BbibepuTe okoH4YaHuMe npeanoxenus If | had known when your birthday
was |l.... .

BboibepuTe okoH4YaHuMe npegnoxeHus If you helped him, he ... .
BbibepuTe okoH4YaHMe npeanoxeHumsa If you managed to get tickets to
the theatre we ... .

BboibepuTe okoH4YaHuMe npepnoxeHus If | were you, | ...

BbibepuTe okoH4YaHMe npeanoxenHums | would have brought you the
book, if I... .

BboibepuTte okoH4yaHune npegnoxeHusa We shall fly to Paris, if he ... .

BbibepuTe okoH4YaHMe npeanoxenHma We wouldn’t have any money if
we ... .

BboibepuTe okoH4YaHMe npepnoxeHusa She would have told you
everything if she ... .

BboibepuTe okoH4YaHMe npegnoxeHus If you invited her to the party
tomorrow she ... .

BbibepunTe npaBuibHbIN BapuaHT nepesona C PyCCKOro Ha aHrJINACKUIA
A3bIK MOOYEPKHYTOW rpaMMaTMHECKON KOHCTPYKLUUN: Ecnm 6ol Bbl
noAnucanun paspelleHne Ha OTrpy3Ky BOBpeMS, 3a4epPXKU C MOCTaBKOW
ToBapa He Npon3oLo bbl.
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BboibepuTe npaBusibHbIN BapuaHT rnepesofa C PyCCKOro Ha aHrJIMMCKUI
A3bIK MOAYEPKHYTON rpaMMaTUY4eCKON KOHCTPYKLUMK: Ecnun 66l Bbl
COrslacuNCb YCKOPUTbL OTMNPaBKYy BTOPOW NapTUX ToBapa, WTpadHble
CaHKUMKN He Oblnn Bbl BOCTpeboBaHbI.

BbibepnTe npaBuibHbIN BapaHT nepeBofa C PyCCKOro Ha aHr IMNCKNIA
A3blK NOAYEPKHYTON rpaMMaTUYECKON KOHCTPYKLUMK: ECnm Bbl MOHTaX
obopynosaHusa Obla OCyLLeCTBSIEH CBOEBPEMEHHO, 3aB0of, Obl y)Ke AaBHO
OOCTUI 3anJlaHUPOBAHHOW MOLLHOCTN.

BbibepnTe NnpaBWbHbLIN BapnaHT NepeBofa C PyCCKOro Ha aHMIMACKUIA
S13blK MOAYEPKHYTOM rPaMMaTUYECKOM KOHCTPYKLMN: Ecnm 6bl Bbl
OTNpaBMAN NepeBoa no Tenerpady, Mol b6bl y>xe 4aBHO NOJYHMIN
LEHbI .

BbibepnTe NnpaBubHbIN BapnaHT NepeBoaa C PyCCKOro Ha aHMMACKUIA
AA3blK MOAYEPKHYTON FPaMMaTUYECKON KOHCTPYKLUMWN: Ecnuv Bbl 3aBTpa
cOoaguTe ycnewHo 3K3aMeHbl, TO A Mpuraally Bac B TeaTp.

BbibepuTe NnpaBubHbIN BapuaHT nepesona C PyCCKOro Ha aHrJINACKUIA
A3bIK NOAYEPKHYTON rpaMMaTNYeCKON KOHCTPYKUMK: Ecnuv 6kl Bbl
nepesenu AeHbrv BOBpeMs, TO y>xe AaBHO noJsiydunu 6bl cBoM ToBap.

BbibepuTe NpaBubHbIN BapMaHT nepeBoa C PYCCKOro Ha aHr IMNCKUN
A3blK NOAYEPKHYTON rPaMMaTNYECKON KOHCTPYKUUK: Ecnuv 6bl Mbl
Kynunm 6uneTtbl B KNHO, Mbl Bbl MPEKPACHO NMPOBEsIN BpeMS.

BbibepnTe NnpaBWbHbIN BapnaHT NepeBofa C PyCCKOro Ha aHMIMACKUIA
S13blK MOAYEPKHYTOM rPpaMMaTUYECKON KOHCTPYKLUMN: Ecnn He ByneT
3a[lep>XKN caMoJieTa, TO Mbl YCMeeM Ha KOH(hepeHLMIO.

BboibepuTe NnpaBusibHbIN BapuaHT rnepesoja C PyCCKOro Ha aHr JIMMCKUI
A3bIK MOAYEPKHYTON rpaMMaTUYECKON KOHCTpyKunn: Ecnm 6bl hmpma
ncnosib3oBaJsia NPodheccnoHasnoB, peKjaMHas KaMnaHusa He
nposanunach 6bl.

BbibepnTe npaBuibHbIN BapaHT nepeBofa C PyCCKOro Ha aHr IMNCKUIA
A3bIK MOOYEPKHYTOW rpaMMaTMHECKON KOHCTPYKUMn: Ecnm 6bl Mbl
BbILWIN HA NHAWNCKUIA PbIHOK 10 neT Ha3ah, Hawun OoX0oA4bl
3Ha4YMTesNIbHO 6bl BO3pOC/N.

BbibepnTe NnpaBWbHbLIN BapnaHT NepeBofa C PyCCKOro Ha aHMIMACKUIA
S13blK MOAYEPKHYTOM rpaMMaTUYECKO KOHCTPYKLUMN: Ecnm nm ypacTcs
NPOPBaTbCS HA MUPOBOW PbIHOK, OHWM By YT CHaCT/IMBLI.

BboibepuTe NnpaBusibHbIN BapuaHT rnepesoga C PyCCKOro Ha aHrJIMMCKUI
A3bIK MOAYEPKHYTON rpaMMaTUYECKON KOHCTPYKUUn: Ecnum Bbl g1 Kynun
HOBbIN aBTOMObBUNL, 9 66l 0OTHan Tebe cBON.
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BbibepuTe npaBubHbIN NepeBo BblAe/IeHHOro MO4asibHOrro rsarona
The buyers must have money to spend and the willingness to spend it.

BbibepuTe NnpaBUbHbIN NepeBo BblOesIeEHHOro MOA4asibHOro raarona A
concept for a product or service may develop long before any marketing
research is done, or it may be a response to identifying need.

BbibepnTe npaBusibHbIN NepeBos BblAe/IeHHOro MOAaJsIbHOro riarona
They could have launched their new product 3 months ago.

BbibepnTe npaBuibHbIN NepeBos BblAe/IeHHOro MOAasIbHOro riarona
They must have sold everything.

BbibepnTe npaBuiibHbIN NepeBos BblAe/IeHHOro MOAasIbHOroO raarona
There may be a delay in solving this problem.

BbibepuTe npaBubHbIN NepeBo BblAENEHHOr0 MOAasIbHOrO raarosa
You needn’t have sent the fax. | sent them e-mail yesterday.

BbibepuTe npaBubHbIN NepeBo BblAENEHHOr0 MOAAaJ/IbHOMO raarosa
He had to do it yesterday.

BbibepuTe npaBubHbIN NepeBo BblAe/IEHHOro MO4asIbHOrro rsarona
They might still be doing that business.

BbibepuTe npaBubHbIN NepeBo BblAe/IeHHOro MOAasibHOro rsarona
You ought to use new methods in advertising

BbibepuTe npaBubHbIN NepeBo BblAENEHHOr0 MOAa/IbHOMO raarosa
You should have bought meat instead of sausages.

BbibepnTe npaBubHbIN NepeBo BblAe/IeHHOro MOAasIbHOroO raarosa
You were to come to our meeting, but you didn’t.

BbibepnTe npaBuiibHbIN NepeBos BblAe/IeHHOro MOAasibHOro rjarona
What time are you to meet the president?

BbibepnTe npaBuiibHbIN NepeBos BblAe/IeHHOro MOAaJsIbHOro riarona
You need to go there as soon as possible.

BbibepnTe npaBusibHbIN NepeBos BblAe/IeHHOro MOAasIbHOro raarona
The company could not have launched the entirely new product.

BbibepuTe MoganbHbIN raaros, COOTBETCTBYHOLWMNIA NPEAsIOKEHNIO
Don’t forget you ... to meet me at the station.

BbibepuTe MmoganbHbIN rnaros, COOTBETCTBYOLWMNI NPEASIOKEHNIO You
...find him in the library.

BboibepuTe MofanbHbIN rnaros, COOTBETCTBYIOWMNI NpeasioXeHunto He
hasn't come, he ... have forgotten about our appointment.
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BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasoxeHunto The
film ... to begin at 5 o’clock.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOLWMA NMPeasioxXeHunto | ...
to stay at home yesterday.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasoxeHunto We
... try to find the solution to the problem.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMN NpeasioXxeHunto She
isn’t in. She ... be out for lunch.

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOWMA NpeasioxXeHunto You
... to read this book in the original.

BbibepnTe MoganbHbIN raros, COOTBETCTBYIOLWMA NpeasioxeHuto He is
late. The car ... have broken down again.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA NpeasioxXeHuto You
...help me. | can do it myself.

BbibepnTe MoganbHbIN raaros, COOTBETCTBYIOLWMA NpeanoxeHunto She
... to join them tomorrow.

BbibepuTe MmoganbHbIN rnaros, COOTBETCTBYOLWMNI NPEAsIOKEHNIO You
... have told me about it.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasioxeHunto The
train ... to leave at 11 a.m.

BbibepuTe MoaanbHbIW raaroj, COOTBETCTBYOLWNA NpensoxxeHuto He ...
buy a newspaper because the shop was closed.

BboibepuTe MofanbHbIN rnaros, COOTBETCTBYOWMNI NpeasioXXeHunto He
asked me if he... use my phone.

BbibepuTe MoAanbHbIN rNaros, COOTBETCTBYHOLWNA NMPEeaoXEHMNIO
Sometimes customs clearance ... be difficult to obtain.

BboibepuTe MoganbHbIW rnaros, COOTBETCTBYOWMI NpeanoxenHuio If we
outsourced more we ... save a lot of money.

BbibepuTe MoaanbHbIN rnaroa, COOTBETCTBYHOLWMA NpeanoxxeHuto Their
product ... be selling very well, otherwise the company would not have
increased the production.

BbibepuTe MofganbHbIN raaros, COOTBETCTBYHOLWMNIA NPEasIOKEHNIO
Scrutiny ... reveal opportunities to increase sales.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA npeasoxeHunto The
company ... have launched the entirely new product.
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BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA NMpeasioxXeHunto |
can’t find my book. | ... have lost it somewhere.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA NpeasioXeHunto |
shall ... to do it tomorrow.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA NpeasioxXeHunto You
... have come earlier. The professor has already made his report.

BbibepnTe MmoganbHbIN Fnaros, COOTBETCTBYOLWNA NpegnoXxxeHuio He ...
have asked such a foolish question.

BbibepunTe MOOANbHbIV F1aroj, COOTBETCTBYHOLLWIA NpeasioxxXeHunto She
...to take an exam tomorrow.

BbibepnTe MoganbHbIN raros, COOTBETCTBYIOLWMA NpeasnoxeHuto They
... be late if there is a traffic jam.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYOWMA npeanoxeHuto We
will ... to dance till morning.

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOLWMA NpeasoxeHunto They
... to meet at the restaurant, but she did not come.

BbibepnTe MmoganbHbIN rnaros, COOTBETCTBYWOLWMI npeanoxenmio Who
... to go on business to Berlin?

BbibepuTe MoaanbHbIW rnaros, COOTBETCTBYOLWMA NMPeasioXeHnto | ...
to go to the bank yesterday to get some money.
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@ Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
rnpPaBUIbHbIN OTBET K NMOoCTaBJIeHHOMY Bornpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. The transfer of
goods took place because:
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@ Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
rnpPaBUIbHbIN OTBET K NMOoCTaBJIeHHOMY Bornpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. What is the role of
an intermediary?
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@ Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
rnpPaBUIbHbIN OTBET K NMOoCTaBJIeHHOMY Bornpocy. The transfer of goods
from one person to another was probably one of our earliest social acts.
Whether through violence or barter, this transfer established that few
people can satisfy all their desires alone. The inability to produce
everything desired creates reliance on others for both necessities and
luxuries. As societies grow more complex, so does the transfer of goods.
As society and production expanded, so did the limits of trade, the
range of goods, and the distance between the traders. It became
increasingly difficult for the producers to locate each other and arrange
mutually satisfactory exchanges without the help of interme—diaries or
middlemen. These intermediaries, in the role of bringing together
interested parties, must perform a variety of tasks which can be called
marketing. As defined by the American Marketing Association,
marketing is the performance of business activities directed toward,
and incident to, the flow of goods and services from producer to
consumer or user Marketing, therefore, is made up of such physical
activities as transporting, distributing, storing, and selling goods, and of
the decisions which must be reached by individuals or groups who want
to move goods from production to use. Of course, not all producers
engage in every marketing activity. The local carpenter in Guatemala or
the supermarket manager in Japan does not do product planning; most
retail stores around the world have few or no storage facilities.
However, most products are repeatedly subjected to all marketing
operations. In addition to an analysis of these activities, marketing
involves understanding the consumer circumstances and attitudes that
determine why certain people want certain products. Marketing is:
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@ MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. The product is to be designed:
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@ MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. Why is it the marketer’s job to gauge fashion trends?
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@ MpoynTanTe TEKCT N YCTHO nepeBegunTe ero. Boibepnte eANMHCTBEHHO
rMpPaBUJIbHbIN OTBET K NMocTaBsIeHHOMY Bornpocy. Whether designing new
products, redesigning old ones, or improving established ones, there
are certain basic objectives. One of the goals should be to benefit the
consumer, as well as the producer. The product should be designed to
function as efficiently as possible in relation to its price and use.
Additional uses and styles should be incorporated to supplement the
basic value. Take watches, for example. This element of variation
increases the functions of the product as well as attracting particular
segments of the market. Some design elements, such as more jewels or
special bands, may add nothing to the basic utility of the watch. They
will, however, add to sales appeal at the point of purchase and further
expand the potential market. One of the vital factors in merchandising
is the ability to cope with fashion. This element is basic to all kinds of
products and services, from clothing to entertainment. Sometimes the
marketer’s job is almost entirely to gauge fashion trends. Fashion is a
manifestation of group psychology and is difficult to predict. Quality is a
judgment made by both manufacturers and cus—tomers. Educated
consumers consider more than comparative prices. While marketers are
not directly involved in production activities, they do receive the
feedback on product acceptance. For this reason, quality control is
important to the entire merchandising process. Questions of quality are
thus carefully considered in the process of deciding what to buy and
what to sell. The feedback on product acceptance is important for:
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. The breadth of the product line of a
company depends on:
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. What is trading up?
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Mpo4ynTanTe TEKCT N YCTHO nepeBeguTe ero. Beibepute e ANHCTBEHHO
npaBuJIbHbIN OTBET K NMocTassieHHOMY Bornpocy. When deciding
questions of diversification and simplification, marketers must also look
at the potential size of a market, at the financial position and practices
of their firm, and at the resources available. All these elements
influence the breadth of the product line. Determining where to position
particular products is an impor—tant marketing decision. An item such
as deodorant may be introduced specifically as a men's or women's
product, but later may be repositioned as a family product. In addition
to positioning with respect to consumer seg—ments, marketing
managers position their products with respect to the competition. A
magazine publisher may wish to position a publication so as to
challenge the leader in a given market. Changes in format, emphasis, or
editorial policy can appeal to the same consumer interests that buy the
leader If, in this example, the result is also to appeal to a market which
is more affluent and more quality-conscious, the price will be raised.
This process is known as trading up. Another aspect of product policy,
particularly relevant to con—sumer goods marketers, deals with brands.
Branding is commonly used by marketers to influence consumers’
perceptions and is closely related to the issue of positioning. It identifies
merchandise and differentiates it from competing products. The
marketer hopes for sales stability due to consumer loyalty to the brand.
Ideally, this occurs when consumers are so satisfied with the
merchandise that they note and remember the brand. When a
manufacturer sells more than one product, there is a brand choice
issue. A firm which merchandises many types of soap may choose
individual brands for each of its products. The hand soap, dish
detergent, clothes detergent, and scouring powder will all be labeled
with different brand names. What is the purpose of branding?
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