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AHIrIMNCKUN a3bIK.(2/2) NMPO®

N3 HeCKoNbKMX BapuaHTOB OTBETOB BblbepnTe e4UHCTBEHHO
npasunbHbIN. He will do it when he ... writing this letter.

N3 HeCKoONbKNX BapnaHTOB OTBETOB BbibepnTe e AUHCTBEHHO
npasuibHbIN. At the moment we ... exercises on tenses.

N3 HeCKONbKMX BapuUaHTOB OTBETOB BbibepnTe e4UHCTBEHHO
npaBuabHbIN. He ... this article for three hours and hasn't finished it yet.

N3 HeCKONbKNX BapnaHTOB OTBETOB BblibepnTe e MHCTBEHHO
npasuabHbI. When | entered the office, most people ... at their desks.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasuinbHbIN. By the time the secretary returned, the fax ... .

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasunbHbIN. Letters ... to all clients every week.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BblibepnTe e UHCTBEHHO
npasuibHbIW. | am not going to the party. | ... .

N3 HeCKoNbKNX BapnaHTOB OTBETOB BblibepnTe e UHCTBEHHO
npasusbHbIN. A new shopping center ... opened in a month.

N3 HeCKONbKNX BapnaHTOB OTBETOB BblibepnTe e JUHCTBEHHO
npaBuibHbIN. He said that he ... her for several years.

N3 HeCKONbKMX BapnaHTOB OTBETOB BblbepnTe eAUHCTBEHHO
npasuabHbIN | was sure the book ... published soon.

N3 HeCKONbKNX BapnaHTOB OTBETOB BblibepnTe e AMHCTBEHHO
npasuibHbIM She told me she ... on business to the USA.

N3 HeCKONbKNX BapnaHTOB OTBETOB BbibepnTe e AUHCTBEHHO
npaBuibHbIM They assured us that they ... our town twice.

N3 HeCKONbKMX BapuUaHTOB OTBETOB BbibepnTe e4UHCTBEHHO
npasunbHbIn When | ... in London | hope to visit a friend of mine.

N3 HeCKONbKNX BapnaHTOB OTBETOB BbibepnTe e MHCTBEHHO
npaBuibHbI The documents ... now.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npaBunabHbIN | didn™t know the answer because | ... the book.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npaBuabHbIN He ... the report for today s seminar.
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N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasuibHbIN | wonder whether he ... .

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasunbHbIN | ... for you when you come out of the building.

N3 HeCKONbKMX BapUaHTOB OTBETOB BbibepnTe e4UHCTBEHHO
npaswuiibHbIM She ... piano lessons since last June.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BblibepnTe e JMHCTBEHHO
npaswibHbIn | ... this wonderfull film when | was 16.

BbibepuTe NnpaBubHbIN BapMaHT NogvyepKHyTon popMbl rnarona: [Ba
Mecsua Hasag Mon ApYyr 3aKOH4YUN yHuBepcuTeT. Cenyac OH nweT
paboTy. OH OTNpaBu CBOE pe3toMe HECKOJIbKMM KOMMaHuaM. Ha gHAX
ero npurnacunm Ha cobeceposaHue. Ecnm emy npegnoxat
MHTEepecHYto, BbICOKOOMa4YmBaemMyto paboTy, oH cornacuTcs .

BboibepuTe npaBusibHbIN BapuaHT NnogyYyepKHyTON opMbl rnarona: [Ba
Mecsua Has3ad MOW ApYr 3aKOH4YUA yHuBepcuTeT. Cendac OH nweT
paboTy. OH OTNpaBnna CBOE pe3toMe HECKOJ/IbKUM KOMMaHUAM. Ha oHAX
ero npuraacnnm Ha cobecenoBaHune. Ecnm emy npepnoxaT
WHTEPECHY!0, BbICOKOOMJa4ymnBaeMyo paboTy, OH cornacuTcs .

BbibepnTe npaBuiibHbIN BapuaHT NogYepKHYTON hopMbl rnarona: [ea
Mecsua Hasag Mou Apyr 3aKoH4YuN yHuBepcuTeT. Cenyac OH uweT
paboTy. OH oTNpaBun CBOE pe3toMe HECKOJIbKUM KOMMNaHUaM. Ha AHAX
ero npurnacuam Ha cobecepnosaHue. Ecnn emy npennoxaTt
WHTepeCHY10, BbiICOKOOMJa4ymBaemMyo paboTy, OH cornacuTcs .

BboibepuTe npaBubHbIN BapuaHT NnogyYyepKHyTOn hopMbl rnarona: [Ba
Mecsua Hasag Mou Apyr 3aKoH4YuN yHuBepcuTeT. Cenyac OH uweT
paboTy. OH OTNpaBna CBOE pe3toMe HECKOJSIbKMM KOMMaHUAM. Ha AHAX
ero npurnacuam Ha cobecepnosaHue. Ecnn emy npennoxat
WHTepeCHY10, BbiICOKOOMJJa4ymBaemMyo paboTy, OH cornacuTcs .

BbibepnTe npaBuiibHbIN BapuaHT NOAYEPKHYTON hopMbl Frnarona: [ea
Mecsua Hasag Mou Apyr 3aKoH4YUN yHuBepcuTeT. Cenyac OH uweT
paboTy. OH oTNpaBua CBOEe pe3toMe HECKOJIbKUM KOMMNaHusaM. Ha aHax
ero npurnacuam Ha cobecepnoBaHue. Ecnn emy npennoxat
WHTepeCHY1o, BbiICOKOOMJJa4ymBaeMyo paboTy, OH cornacuTcs .

BboibepuTe npaBusibHbIN BapuaHT nogyYyepKHyTOM opMbl rnnarona: [ea
Mecsiua Ha3af MoW ApYr 3aKOHYuN yHuBepcuTeT. Cenyac OH mweT
paboTy. OH OoTNpaBua CBOE pe3toMe HECKOJIbKUM KOMMNaHuaM. Ha aHax
ero npurnacuam Ha cobecepnoBaHue. Ecnn emy npennoxaTt
WHTEepeCcHYI0, BbICOKOOM1a4ymnBaemMyto paboTy, OH cornacmTcs .
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BbibepuTe NnpaBusibHbIN BapuaHT NnogvyepkHyTon popMbl rnarosa  Ha
3TOW Hefene Bawa KOMMNaHWA 3ak/yunia BbiIFrOOHbIM KOHTPAKT, HE TakK
nn?° " - " [la, BYepa A npoBoauaa Halunx 3apybe)xHbiX MapTHEPOB B
aspornopT. Wen cunbHbIn 0oX4b, U 8 AyMana, 4To penc bynert
OoTMeHeH. K nonyaHo JoxAb npekpatuics. Bckope bbina obbasneHa
rnocagka

BbibepuTe npaBusibHbIN BapUaHT nogvyepkHyTon opMbl rnarona Ha
3TOW Hepene Balla KOMMNaHMSA 3aKJ/toynia BbiFrOOAHbIM KOHTPAKT, HE Tak
nm? " - "7 la, BYepa A NpoBoAnia Halwnx 3apybe>XHbIX NapTHEPOB B
aspornopT. LWen cunbHbIN 00X Ab, U S AyMana, 4To penc byneTt
OTMeHeH. K nonyaHo 0oxxab npekpatuacs. Bckope bbina ob6baBneHa
nocagka

BbibepnTe npaBuibHbIN BapMaHT MNOAYEPKHYTON (hOpMbl F1arona Ha
3TOW Hejene Bawa KOMMaHUA 3aKJ1lo4mia BbIrOAHbIM KOHTPaKT, He Tak
nn?° " - " [la, BYepa A npoBoauaa Halunx 3apybe)xHbiX MapTHEPOB B
asponopT. LWen cnnbHbIN OOXAb, U 9 AyMana, 4To penc byneTt
OTMeHeH. K nonyaHo JoxAb rnpekpaTuacs. Bckope bbinia obbasneHa
rnocagka

BbibepuTe NnpaBusibHbIN BapuUaHT nogvyepkHyTon opMbl rnarona Ha
3TOW Hepene Balla KOMMaHMA 3aKJ/oynia BbiFrOOHbIM KOHTPAKT, HE Tak
nm? " - "7 la, BYepa A NpoBoAnia Hawnx 3apybe>XHbIX NapTHEPOB B
aspornopT. LWen cunbHbIN 00X Ab, U 8 AyMana, 4To penc byneTt
OTMeHeH. K nonyaHo ooxxab npekpatuncs. Bckope bbina ob6baBneHa
nocagka

@ BboibepuTe npaBubHbIN BapuaHT Nog4YepKHYTON hopMbl rnarosa Ha

3TON Heaene Balla KOMMaHMA 3aKai4nsia BbirOAHbIN KOHTPAKT, HE Tak
nn?° " - " [la, BYepa A npoBoauaa Halunx 3apybe)xHbiX MapTHEPOB B
asponopT. Len cnnbHbIn foXXAb, U 8 AyMana, 4To penc byagert
oTMeHeH. K nonyaHto 0oxXab npekpaTtuica. Bckope bbina ob6baBneHa
rnocagka

@ BbibepuTe NnpaBubHbIN BapuaHT Nog4yepKHyTon hopMbl rnarona Ha

3TOW Hefene Balla KOMMaHUs 3ak/to4naa BbiIFrOOHbIN KOHTPAKT, HE TakK
nm? " - 7" la, BYepa A NpoBoAnia Hawnx 3apybe>XHbIX NapTHEPOB B
asponopT. Len cunbHbIn A0XAb, N 9 AyMana, 4To penc byaet
oTMeHeH. K nonygHo foxXxab npekpaTtuiaca. Bckope bbina obbsasneHa
nocagka

@ BbibepuTe NnpaBubHbIN BapuaHT NMOoAYEPKHYTOW GOpMbI rnarosa
CKOJIbKO BPEMEHMU Thbl Y>XKe YUUMLLb aHMIMACKNIA A3bIK? -~ 9 Havan
YYUTb aHIIMACKUIA TPWU roda Ha3afd, NoTOMY 4TO NMOHUMan; 4to byay
Nnosb30BaTbCA UM Ha paboTe. [10 3TOro A y4ymn ppaHuy3sckuin. Ha
cnenylowen Hegene 9 ey Ha s3blIKOBble KYpPCbl B AHr M. [lymato,
noesgka 6yneTt nosie3Hon 1 NPUATHOMN.
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@ BboibepuTe NnpaBusibHbIN BapuaHT NMoAYEpPKHYTON POPMbI rarona
CKOJIbKO BPEMEHMU Thl YK€ YUUMLLUb aHITMACKUNA A3bIK? -~ A Havan
YY4NTb aHITMACKWIA TPpU roda Ha3ad, NMOTOMY 4TO MOHMUMan; 4To byny
nosb30oBaTbCsA UM Ha paboTe. 1o 3TOro g y4mn gpaHuy3ckuin. Ha
cnepylowen Hegene A efy Ha A3blKOBble KypCbhbl B AHr M. lymato,
noesgka 6yneTt Nosie3HOW 1 NPUSATHOMN.

@ BbibepnTe npaBuibHbIN BapvaHT MOAYEPKHYTON (DOPMbI riarosa
CKOJIbKO BPEMEHU Thbl YXKe YUUMLLb aHIMIMACKNIA A3bIK? -~ 9 Havan
YY4NTb aHMIMACKUIA TPW roga Ha3ag, NoOTOMY 4TO NMoHUMan; 4yTto byny
NnoJsib30BaTbCA UM Ha paboTe. [10 3TOro A y4ymn ppaHuy3ckuin. Ha
cnepywwen Hegene A ey Ha A3blKOBble KypChbl B AHrauvio. lymato,
noesgka 6yneTt nosie3HoOW 1 NPUATHOMN.

BbibepuTe npaBubHbIN BapuaHT MOAYEPKHYTOW OPMbI rnarosa
CKOJIbKO BPEMEHW Thl YXKE YUYULb aHFIMACKUIA A3bIK? -~ 9 Havan
YY4NTb aHITMACKWIA TPW roda Ha3ad, NoOTOMY 4TO MOHUMan; 4To byny
MoJsib30BaTbCA UM Ha paboTe. [1o 3TOro A y4mn paHuy3ckmn. Ha
cnepylowen Hegene A efy Ha A3blKOBble KypCbhl B AHrAunio. lymato,
noesgka 6yneTt nosie3HOW 1 NPUSATHOMN.

@ BbibepuTe NnpaBusibHbIN BapuaHT NMOAYEPKHYTOW GOpMbI rnarona
CKOJIbKO BPEMEHMW Thl YK€ YUYNLLb aHMIMNCKUIA A3bIK? -~ 9 Havan
YYUTb aHMIMACKUIA TPWU rofa Ha3ag, NoTOMY 4TO NMOHUMan; 4To byay
Mosib30BaTbCA UM Ha paboTe. [1o 3TOro A y4mn ppaHLy3ckmn. Ha
cnenyloLwen Hepene A ey Ha s3blkOBble KYpCbl B AHraunto. [lymato,
noesgka 6yneTt Nosie3HOW 1 NPUATHOMN.

BbibepuTe NnpaBubHbIN BapuaHT NMoAYEPKHYTOW hOpMbI rnarosa
CKOJIbKO BPEMEHU Thbl YXKe YUMLLb aHMIMACKNIA A3bIK? -~ 9 Havan
YY4NTb aHITMACKUIA TPU roga Has3ad, NoTOMY 4TO MoHUMan; 4To byny
Monb30BaTbCsA UM Ha paboTe. 1o 3Toro s y4mn gpaHuy3ckuin. Ha
cnenyloLwen Hegene 9 ey Ha s3blIKOBble KYpPCbl B AHr M0, [lymato,
noesaka byneTt nosesHom v NPUATHON.

BbibepuTe NnpaBubHbIN BapMaHT Nog4YepKHYTOW (QOpPMbI rnarona
“"MocmoTpun! 3necbk NosBUICS HOBbIM Bu3Hec-UeHTpP. Korga ero
noctpounu? ~ - " OH elle He 3aKoHYeH. Korga cTpouTenbCcTBo byaeT
3aBepLueHo, oH byaeT obopyanoBaH CaMbiMU COBPEMEHHbLIMMU
cpencTBaMu CBSI3M . - Tpu roga Ha3apn s He mor cebe npeancTaBuTb,
4YTO ropog Tak U3MEHUTCHA K MoeMy npuesny.

BbibepuTe NpaBusibHbIN BapUaHT NogvyepkHyTON popMbl riarona
“"MocmoTpun! 3aeck nosiBUACSA HOBbIN BU3Hec-LeHTp. Korga ero
noctpounun? ~ - " OH eLlle He 3aKoHYeH. Korga cTpouTenbcTBo byaeT
3aBepLueHo, oH byneT obopyanoBaH CaMbiMN COBPEMEHHbLIMMU
cpencTtBaMu cBA3W . - Tpu roda Hasan s He mor cebe NpencTaBUTb,
4YTO ropoj Tak N3MEHUTCSH K MoeMy npuesny.
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@ BboibepuTe NnpaBusibHbIN BapuaHT NMoAYEpPKHYTON POPMbI rarona
“"MocmoTpun! 30ecb NosABUICS HOBbIM BusHec-UueHTpP. Korga ero
noctponnu? " - "OH elle He 3aKoH4YeH. Korga cTtpouTenbCcTBO byaeTt
3aBepLueHo, oH byneT obopynoBaH CaMbIMU COBPEMEHHbLIMMU
cpencTBaMu CBSI3M . - Tpu roga Ha3apn s He mor cebe npeancTaBuTb,
4YTO ropon Tak NU3MEHUTCHA K MOeMy npuesay.

BbibepuTe NnpaBusibHbIN BapUaHT Nog4yepKHYyTON popMbl riarona
“"MocmoTpu! 3aecb NOABMACSA HOBbI B3Hec-ueHTp. Koraa ero
noctpounu? ~ - " OH elle He 3aKoHYeH. Korga cTpouTenbCcTBo byaeT
3aBeplUeHo, oH byaeT obopyanoBaH CaMbiMXM COBPEMEHHbLIMMU
cpencTtBaMu CBA3W . - Tpu roda Hasapn s He mor cebe NpencTaBuTb,
4YTO ropoj Tak U3MEHUTCHA K MOoeMy npuesgy.

BbibepuTe NpaBusibHbIN BapUaAHT Nog4YepKHYTON popMbl r1arona
“"MocmoTpun! 3aeck nosiBUACSA HOBbIN BU3Hec-LeHTp. Korga ero
noctponnu? ~ - "OH elle He 3aKoH4YeH. Korga cTtpouTenbCcTBO byaeTt
3aBepLleHo, oH byageT o6opyaoBaH CaMbiMN COBPEMEHHbLIMU
cpencTtBaMu cBaA3n . - Tpu rofda Hasafn s He mor cebe NpeacTaBuTb,
4YTO ropoj Tak U3MEHUTCH K MoeMy npuesny.

BbibepnTe npaBuibHbIN BapnaHT NMoAYEepKHYTON (hOpPMbI rarosa
“"MocmoTpun! 3necb NosBUICS HOBbIM Bu3Hec-UeHTpP. Koraga ero
noctpounu? " - " OH elle He 3aKOoHYeH. Korga cTpouTenbCcTBo byaeT
3aBeplUeHo, oH byaeT obopynoBaH CaMbIMU COBPEMEHHbIMU
cpencTBaMu CBSI3M . - Tpu rosia Hasag s He mor cebe npeacTaBuTb,
4YTO ropog Tak U3MEHUTCHA K MOeMy npuesny.

BbibepuTe npaBubHbIN BapuaHT MoAYepPKHYTON dOpMbI rnarona
TBOW KOMMbOTEP NMOAKOYEH K WHTepHeTy? ™ - *"[la, 9 N0/b3YyHOCh
NHTepHeTo yxxe 4 roga . - = Tkl Korga-Hmbyab Ayman o co3gaHumn
cobcTBEHHOro canta? - Kak pas cenyac s aenato ero. Kak Tonbko
OoH byneT 3aBeplieH , Tbl CMOXEeLWb ero yemnaeTb. [lymato, oH Tebe
MOHPaBUTCA

BbibepnTe npaBubHbIN BapuaHT MNOoAYEPKHYTON hOpMbl Farona
TBOM KOMMbOTEP NoakAoYeH K MHTepHeTy? ™ -~ [la, 8 No/ib3yloCb
NHTepHeToM yxe 4 roga .-~ Tbl Korga-Hmbyab ogyman o co3gaHum
cobcTBeHHOro canTa? - = Kak pas cenyac s gaenatw ero. Kak Tosbko
OH ByOeT 3aBepLUeH , Tbl CMOXELLb ero yBuaeTb. [lymato, oH Tebe
NMOHpPaBNUTCA

BbibepunTe npaBuibHbIN BapuaHT NogvYepKHYTON hopMbl Farona =
TBOW KOMMbOTEP NMOAKOYEH K WHTepHeTy? ™ -~ [la, 9 NoNb3YyHOCh
NHTepHeToM yxe 4 roga .-~ Tbl Korga-Hmbyab oyman o co3gaHum
cobcTBEHHOro canta? - = Kak pas cenyac s aenato ero. Kak Tonbko
OoH ByaeT 3aBepLleH , Tbl CMOXXeLWb ero yenaeTb. [lymato, oH Tebe
NMoHpaBuTCsa
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BbibepuTe NpaBuM/IbHbIN BapUaHT Mog4YepKHYTON pOpMbl riarona
TBOM KOMMbOTEP NOAKAOYEH K MHTepHeTy? ™ -~ [la, 8 No/ib3yloCb
NHTepHeToM yXxe 4 roga .-~ Tbl Korga-Hmbyab Ayman o co3gaHum
cobcTBeHHOro canTa? ~ - Kak pas cenyac s genatw ero. Kak Tosbko
OH ByOeT 3aBepLUeH , Tbl CMOXELIb ero yBuaeTb. [lymato, oH Tebe
NMoOHpaBuTCA

BbibepuTe npaBubHbIN BapuaHT NMoAYEPKHYTON DOPMbI rnarona
TBOW KOMMbOTEP MOAKOYEH K WHTepHeTy? ™ -~ [la, 9 N0o/b3YyHOCh
NHTepHeToM yxe 4 roga .-~ Tbl Korga-Hmbyab oyman o co3gaHum
cobcTBEHHOro canta? - Kak pa3s cenyac s aenato ero. Kak Tonbko
oH 6yaeT 3aBepLUeH, Tbl CMOXKELb ero yemaeTb. [lymato, oH Tebe
NMOHpPaBNUTCA

BbibepuTe NpaBusibHbIN BapUaHT Nog4YepkHYyTON popMbl riarona
TBOW KOMMbOTEP NMOAKAOYEH K WHTepHeTy? ™ - “"[Ia, 9 N0/b3YyHOCh
NWHTepHeToM yxe 4 roga .-~ Tbl Korga-Hmbyab Ayman o co3gaHum
cobcTBeHHOro canTa? ~ - Kak pas cenyac s genatw ero. Kak Tosibko
oH ByneT 3aBeplleH , Tbl CMOXKeLWb ero yemnaeTb. [lymato, oH Tebe
MoOHpaBuTCA

CocTaBbTe BOMPOCUTEJIbHbIE MPeaoXeHNAa N3 0aHHbIX CJIOB.
PaccTtaBbTe cnoBa B I'IpaBVIJ'IbHOVI nocsiegoBaTtesibHOCTU

CocTaBbTe BOMpoCUTEsIbHbIE NPensIoXKeHNa U3 aHHbIX C/OB.
PaccTtaBbTe CcnoBa B I'IpaBVIJ'IbHOVI nocsiegoBaTesibHOCTU

CocTaBbTe BOMpoCUTEsIbHbIE NPensIoXKeHNa U3 aHHbIX C/OB.
PaccTtaBbTe C/si0oBa B I'IpaBVIJ'IbHOVI nocsiegoBaTesibHOCTU

CocTaBbTe BOMpoOCUTE/IbHbIE NPenIoXKeHNa U3 OaHHbIX COB.
PaccTtaBbTe C/si0oBa B I'IpaBVIJ'IbHOVI nocsiegoBaTeJsIbHOCTU

CocTasbTe BOMPOCUTEJIbHbIE MPpenoXXeHnNAa N3 0aHHbIX CJ10B.
PaccTtaBbTe Cc/si0oBa B I'IpaBI/IJ'IbHOIZ nocsiegoBaTeJIbHOCTU

CocTasbTe BOMpoCuUTeJibHble Npeny1oXXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe C/sioBa B npaanbHoM nocsenoBaTesibHOCTU

CocTaBbTe BOMpoCcuTeJibHble npenyoxXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOI7I nocinenoBaTelbHOCTU

CocTaBbTe BOMpoCuUTEJibHbIE Npeny1oxXeHnd N3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOI7I nocsenoBaTtes/ibHOCTU

CocTaBbTe BOMpoCcuTeJibHble npenyioxXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOIZ nocsiegoBaTes/ibHOCTU

CocTaBbTe BOMpoCcuTeJibHble npenyo>XXeHnda n3 gaHHbIX CJ10B.
PaccTtasbTe csioBa B I'IpaBI/IJ'IbHOVI nocsiegoBaTtes/ibHOCTU
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CocTaBbTe BOMpoCcuTeJibHble npenyioxXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOI7I nocsenoBaTtes/ibHOCTU

CocTaBbTe BOMpoCcuTeJibHble npenyioxXeHnda n3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOIZ nocsiegoBaTtes/ibHOCTU

CocTaBbTe BOMpoCuUTeJibHble nNpenyoxXeHnda N3 gaHHbIX CJ10B.
PaccTtasbTe csioBa B I'IpaBI/IJ'IbHOVI nocsiegoBaTes/ibHOCTU

CocTaBbTe BOMPOCUTEJIbHbIE MPeanoXeHnNAa N3 0aHHbIX CJI0B.
PaccTtaBbTe cnoBa B I'IpaBVIJ'IbHOVI nocsiegoBaTtesibHOCTU

CocTaBbTe BOMpoOCUTE/IbHbIE NPensIoXKeHNa U3 aHHbIX C/OB.
PaccTtaBbTe cnoBa B I'IpaBVIJ'IbHOVI nocsiegoBaTesibHOCTU

CocTaBbTe BOMpoCUTEsIbHbIE NPensIoXKeHUa U3 OaHHbIX C/OB.
PaccTtaBbTe C/si0oBa B I'IpaBVIJ'IbHOVI nocsiegoBaTesibHOCTU

CocTaBbTe BOMpPoOCUTE/IbHbIE NPenIoXKeHNa U3 faHHbIX CNOB.
PaccTtaBbTe C/si0oBa B I'IpaBVIJ'IbHOVI nocsiegoBaTeJsIbHOCTU

CocTasbTe BOMPOCUTEJIbHbIE MPpeaoXXeHnNAa N3 0aHHbIX CJ10B.
PaccTtaBbTe Cc/si0oBa B I'IpaBI/IJ'IbHOIZ nocsiegoBaTeJsIbHOCTU

CocTaBbTe BOMpoCuTeJibHble Npeny1oxXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe Cc/sioBa B npaanbHoM nocsenoBaTesibHOCTU

CocTaBbTe BOMpocuTeJibHble npenyoXXeHnd n3 gaHHbIX CJ10B.
PaccTtaBbTe cnoBa B I'IpaBI/IJ'IbHOI7I nocinenoBaTelbHOCTU

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasunbHbin We would have helped you if we ... you were in trouble,

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npaBuabHbIN If you ... me more information, | won't be able to help you.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasuibHbIN If you saw her now, you ... her.

N3 HeCKONbKMX BapUaHTOB OTBETOB BbibepnTe eqUHCTBEHHO
npasuibHbIN If you ... in yourself, you would succeed.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BblibepnTe e AMHCTBEHHO
npasusbHbIM He will be late for the plane, if he ... at once.

N3 HeCKoNbKMX BapnaHTOB OTBETOB BblbepnTe e4UHCTBEHHO
npaBunbHbIR If Tim ... more carefully, he wouldn't have made that
mistake.

ONONOCRONONONONONONONONORORORORO,

N3 HeCKONbKNX BapnaHTOB OTBETOB BbibepnTe e AMHCTBEHHO
npasunbHbIn If we'd found suitable premises, we ... earlier.
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N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasunbHbIN If people kept their offices more tidy, it ... a better image
to our visitors.

N3 HEeCKONbKMX BapMaHTOB OTBETOB BbibepuTe eqUHCTBEHHO
npaBunbHbIn If | ... about their financial problems, | woudn't have done
business with them.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e MHCTBEHHO
npasuabHbIN If our side ... better prepared, we could have succeeded in
the negotiations.

N3 HeCKoNbKNX BapnaHTOB OTBETOB BblibepnTe e AUHCTBEHHO
npasunbHbIN | woudn't worry if | ... you.

N3 HeCKONbKNX BapnaHTOB OTBETOB BblibepnTe e AUHCTBEHHO
npasusbHbIN | wish | ... so many whiskies last night.

N3 HeCKONbKMX BapuaHTOB OTBETOB BblbepnTe eAUHCTBEHHO
npaBunbHbIN There's so little space in here. | wish | ... a bigger office.

N3 HeCKoNbKMX BapuaHTOB OTBETOB BblibepnTe e4UHCTBEHHO
npaBunbHbIN | don't feel well. | wish | ... in bed this morning.

N3 HeCKONbKMX BapuUaHTOB OTBETOB BbibepnTe e4UHCTBEHHO
npasunbHbIN If | had known you had a mobile phone | ... you.

N3 HeCKONbKNX BapnaHTOB OTBETOB BblibepnTe e MHCTBEHHO
npasuabHbIN If she could cook as well as you, she ... a restaurant.

N3 HeCKONbKNX BapnaHTOB OTBETOB BbibepnTe e MHCTBEHHO
npasunbHbIn If it ... I'll come and meet you in the car.

N3 HeCKoNbKNMX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npaBunbHbIN It ... wonderful if he had said that. But he didn't.

[0}
(0]

N3 HeCKoNbKNX BapnaHTOB OTBETOB BbibepnTe e UHCTBEHHO
npasunbHbin What will you do if your computer ... ?

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npepnoxxeHuto. | don't think I... to use my car soon. It's badly
damaged,

BboibepuTe MoganbHbIN rnaros, COOTBETCTBYOLWMNIA AaHHOMY
npennoxeHuto. We' ve got two hours left. We ... leave yet.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA JAHHOMY
npepnoxeHuto. She ... angry when she heard the news.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYOLWMNIA AaHHOMY
npeanoxeHutw. The weather forecast says it... snow tomorrow.
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BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npepnoxexHuto. He ... to have done that.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npennoxexHuto. You ... have told me about it.

BbibepuTe MoAanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npepnoxexHuto. The train ... to leave at 11 a.m.

BbibepuTe MoganbHbIN rnaros, COOTBETCTBYOLWNIA AAHHOMY
npennoxeHuto. He ... buy a newspaper because the shop was closed.

BboibepuTe MofanbHbIW rnaros, COOTBETCTBYOLWMNIA AaHHOMY
npennoxeHuto. He asked me if he... use my phone.

BboibepuTe MoganbHbIW rnaros, COOTBETCTBYOLWMNIA AaHHOMY
npeanoxeHuto. Sometimes customs clearance ... be difficult to obtain.

BbibepnTe MoganbHbIN riaros, COOTBETCTBYIOLMA JaHHOMY
npepnoxeHuto. If we outsourced more we ... save a lot of money.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYIOLWMA JAHHOMY
npepnoxeHuto. Their product ... be selling very well, otherwise the
company would not have increased the production.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npennoxexHuto. Scrutiny ... reveal opportunities to increase sales.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npeannoxeHutwo. The company ... have launched the entirely new
product.

BbibepnTe MoganbHbIN riaros, COOTBETCTBYIOLWMA JAHHOMY
npepnoxxeHuto. | can't find my book. I ... have lost it somewhere.

Bbibepnte MoganbHbIN rnaros, COOTBETCTBYIOLWMA JAHHOMY
npepnoxeHuto. It was a through train, so we ... to change trains.

BbibepnTe MoganbHbIN rnaros, COOTBETCTBYOLWMNIA AaHHOMY
npeanoxenHuto. You ... to check the weather before starting off.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npepnoxeHuto. Don"t forget that we ... to meet in the evening.

BbibepuTe MoaanbHbINM rnaros, COOTBETCTBYOWMA AaHHOMY
npennoxexHuto. You ... find him there.

BbibepuTe MoaanbHbIN rnaros, COOTBETCTBYOWMA AaHHOMY
npennoxxeHuw. She ... to catch the 8.15 bus.

BbibepuTe rpaMMaTUYHECKYO KOHCTPYKLNIO, COOTBETCTBYHOLLYIO
Kaxgomy npennoxeHuto. | remember ... it once before.
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BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHIOLLYIO
Kakxgomy npennoxeHuto. | think the idea .. .by him is the best one.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Kaxgomy npeanoxeHuto. We managed ... home in two hours.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Ka)xaoMy npensioxxeHuto. He can't bear ... what to do all the time.

BboibepuTe rpaMMaTUYHECKY0 KOHCTPYKLMIO, COOTBETCTBYOLLYIO
Kaxgomy npepnoxxeHuto. The film was so funny that it really made me

BbibepnTe rpaMMaTUHECKY0 KOHCTPYKLNIO, COOTBETCTBYIOLLYIO
Ka)XZoMy npensioxXeHuto. ... several enquiries, | finally discovered her
address.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Kaxxgomy npennoxeHuto. Nobody can deny the importance ... foreign
languages.

BbibepnTe rpaMMaTUHECKy0 KOHCTPYKLNIO, COOTBETCTBYIOLLLYIO
Ka)xZoMy npennoxxeHuto. She made him ... his promise.

BbibepnTe rpaMMaTUHECKy0 KOHCTPYKLNIO, COOTBETCTBYIOLLYIO
Ka)xZ4oMy npensioxxeHuto. The news .. .yesterday impressed me greatly.

Bbibepnte rpaMmMaTUYECKy0 KOHCTPYKLNIO, COOTBETCTBYIOLLLYHO
Ka)xaomy npeasioxeHuto. You d better ... .

BbibepuTe rpaMMaTUYHECKY0 KOHCTPYKLMIO, COOTBETCTBYOLLYIO
Ka)xaomy npepnoxxeHuto. They made ... a decision.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHIOLLYIO
Ka)xgoMy npennoxxeHuto. My father doesn't let ... his car.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Kaxgomy npennoxeHuto. | refused to let him ... me.

BboibepuTe rpaMMaTUHECKY0 KOHCTPYKLMIO, COOTBETCTBYOLLYIO
Ka)kgomy npepnoxkeHuto. Every major city keeps ... and London is no
exception.

BbibepnTe rpaMMaTUHECKy0 KOHCTPYKLNIO, COOTBETCTBYIOLLYIO
KaxgoMy npennoxxeHuto. On arriving at the airport we discovered that
the plane ... .

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHIOLLYIO
Kakxgomy npepnoxeHuto. | am looking forward ... you again soon.

BbibepnTe rpaMMaTUYECKYO0 KOHCTPYKLINIO, COOTBETCTBYHOLLLYO
Ka)xgoMy npepnJsioxxeHuto. | expect ... an answer soon.
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BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHIOLLYIO
Kaxgomy npepnnoxeHuto. The book made me ... sleepy.

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Kaxgomy npeanoxeHuto. Would you mind ... to the library with me?

BbibepuTe rpaMMaTUYECKYO KOHCTPYKLUIO, COOTBETCTBYHOLLYIO
Kaxgomy npeannoxeHuto. He felt like ... the whole affair.

BbibepuTte pycckoe npepno)keHne, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbICJY aHIIMNCKOMY npeasioxxeHunto They are said to have made a
new proposal.

BboibepuTe pycckoe npegnoxeHue, Hanbosee TO4HO COOTBETCTBYOLLEE
Mo CMbIC/Y aHrnMnUckomy npeanoxeHuntio We expected him to arrive
before dark.

BboibepuTe pycckoe npepnoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICJTY aHIMIMUCKOMY npeasioxxeHunto He appears to be looking for
his friend.

BbibepuTte pycckoe npepyioxxeHune, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbIC/Y aHI TMNCKOMY npepnoxeHuto | would like your report to be
discussed with our staff.

BoibepuTe pycckoe npennoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICNY aHrIMUCKoMy npeanoxeHuto The article is known to be
useful.

BbibepuTte pycckoe npepiioxxeHune, Hanbosee TOYHO COOTBETCTBYOLLEE
Mo CMbIC/Y aHIMIMNCKOMY npennoxeHuto He wanted his program to be
written in Basic.

BbibepuTte pycckoe npepno)xxeHue, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbIC/Y aHrNIMUCKOMY npeasoxeHunto These students are known to
have passed all the exams successfully.

BbibepuTe pycckoe npennoxeHune, Hanbosiee TOYHO COOTBETCTBYOLLEE
Mo CMbICNY aHMTIMUCKOMY npeasnoxeHuto They seem to have learned all
the rules.

BbibepuTte pycckoe npepnoxxeHne, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbICJY aHIIMWCKOMY npeasioxxeHunto Scientists wanted the new
methods of investigations to be introduced in the laboratories.

BbibepuTte pycckoe npepno)xeHune, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbIC/Y aHrnIMnckomy npeanoxeHunto We believe his conclusion to
be wrong.

CaMblih BbICTPbIN crocob cBA3M — MecceHaXep (KJIMKHM MO MKOHKE, N AnaNior OTKPOeTCs)

\— 4

WhatsApp Telegram @ Max Help@disynergy.ru | +7 (924) 305-23-08


https://api.whatsapp.com/send/?phone=79243052308&text=%D0%97%D0%B4%D1%80%D0%B0%D0%B2%D1%81%D1%82%D0%B2%D1%83%D0%B9%D1%82%D0%B5,%20%D0%BC%D0%BD%D0%B5%20%D0%BD%D1%83%D0%B6%D0%BD%D0%B0%20%D0%BF%D0%BE%D0%BC%D0%BE%D1%89%D1%8C%20%D0%B2%20%D1%81%D0%B4%D0%B0%D1%87%D0%B5%20%D0%B4%D0%B8%D1%81%D1%86%D0%B8%D0%BF%D0%BB%D0%B8%D0%BD.&type=phone_number&app_absent=0
https://t.me/Disynergy_ru
https://max.ru/u/f9LHodD0cOKvRxV2-1IhhIWvflRkHni-zZ0SbO2rkJ9p1rOGw79EW_VK3dM

6@6666666@@

Disynergy.ru - Coa4da TecTtoB 6e3 npegonnaThl

BoibepuTe pycckoe npennoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICJTY @aHIJIMNCKOMY npeasioXeHuto He was said not to have taken
any decision yet.

BboibepuTe pycckoe npegnoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICJY aHrIMUCcKoMmy npeanoxeHuto They would like us to call on
them.

BbibepuTe pycckoe npennoxeHume, Hanbosee TO4HO COOTBETCTBYIOLLEE
Mo CMbIC/Y aHIIMCKOMY npeasioxxeHunto He seemed to expect his
orders to be obeyed.

BbibepuTte pycckoe npepno)keHne, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbICJY aHrIMUCKoOMY npeasioxeHunto The subject is not likely to be
raised during the talks.

BbibepuTte pycckoe npepiioxxeHue, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbIC/Y aHrnIMnUckomy npepnoxeHunto We expected him to report on
the findings.

BboibepuTe pycckoe npepnoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICJ1Y aHIMIMUCKOMY npeasioxxeHunto He seemed to have guessed
the riddle.

BbibepuTte pycckoe npepyioxxeHune, Hanbonee TOYHO COOTBETCTBYOLLEE
Mo CMbICJY aHIIMUCKOMY npeasioxxeHunto They are sure to agree to take
part in this work.

BoibepuTe pycckoe npennoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICTY @aHIIMUCKOMY npeasioXeHuto | want my sister to do the
shopping.

BboibepuTe pycckoe npegnoxeHue, Hanbosiee TO4HO COOTBETCTBYOLLEE
Mo CMbICJY aHrIMUCKOMY npeasioxxeHunto They seem to be winning the
match.

BbibepuTe pycckoe npennoxeHume, Hanbosee TO4HO COOTBETCTBYOLLEE
Mo CMbIC/Y aHrNIMNCKoMy npeanoxeHuto We believe him to do this work
best of all.
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@ MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN OTBET. In marketing, as in the rest of life, there is much to
learn from history. Postmortems of marketing failures are important
factors in making decisions about the future. The spectrum of marketing
failures ranges from inadequate return on the original investment to
corporate bankruptcy. As production technigues and marketing systems
become more sophisticated, cross-cultural trading increases. As people
of different cultures become more dependent on each other for their
living standards, they appreciate the need for peace and stability.
Communication and transportation systems have created a small world,
in @ marketing sense. Every year more and more firms, even relatively
small ones, enter the international market. The problems encountered
there are significantly different from those encountered in domestic
operations. Marketers are accustomed to risk-taking; but in
international dealings the dimensions of these risks are often misjudged
and misunderstood. The emergence of the multinational corporation
(MNC) is of major significance in the future of marketing. Many firms
that entered the export business in a modest way eventually became
fully committed to an international perspective. The two basic roles of
these MNCs are the transmission of resources, especially technological
and managerial skills, and organization of the economic activities of
several nations. Global approaches to economic decisions often differ
with the aims of specific countries. There may be resistance to
multinational activities for reasons of nationalism, control, and the
extraction of profits Studying marketing failures ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN OTBET. In marketing, as in the rest of life, there is much to
learn from history. Postmortems of marketing failures are important
factors in making decisions about the future. The spectrum of marketing
failures ranges from inadequate return on the original investment to
corporate bankruptcy. As production technigues and marketing systems
become more sophisticated, cross-cultural trading increases. As people
of different cultures become more dependent on each other for their
living standards, they appreciate the need for peace and stability.
Communication and transportation systems have created a small world,
in @ marketing sense. Every year more and more firms, even relatively
small ones, enter the international market. The problems encountered
there are significantly different from those encountered in domestic
operations. Marketers are accustomed to risk-taking; but in
international dealings the dimensions of these risks are often misjudged
and misunderstood. The emergence of the multinational corporation
(MNC) is of major significance in the future of marketing. Many firms
that entered the export business in a modest way eventually became
fully committed to an international perspective. The two basic roles of
these MNCs are the transmission of resources, especially technological
and managerial skills, and organization of the economic activities of
several nations. Global approaches to economic decisions often differ
with the aims of specific countries. There may be resistance to
multinational activities for reasons of nationalism, control, and the
extraction of profits The current trend in marketing is ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN OTBET. In marketing, as in the rest of life, there is much to
learn from history. Postmortems of marketing failures are important
factors in making decisions about the future. The spectrum of marketing
failures ranges from inadequate return on the original investment to
corporate bankruptcy. As production technigues and marketing systems
become more sophisticated, cross-cultural trading increases. As people
of different cultures become more dependent on each other for their
living standards, they appreciate the need for peace and stability.
Communication and transportation systems have created a small world,
in @ marketing sense. Every year more and more firms, even relatively
small ones, enter the international market. The problems encountered
there are significantly different from those encountered in domestic
operations. Marketers are accustomed to risk-taking; but in
international dealings the dimensions of these risks are often misjudged
and misunderstood. The emergence of the multinational corporation
(MNC) is of major significance in the future of marketing. Many firms
that entered the export business in a modest way eventually became
fully committed to an international perspective. The two basic roles of
these MNCs are the transmission of resources, especially technological
and managerial skills, and organization of the economic activities of
several nations. Global approaches to economic decisions often differ
with the aims of specific countries. There may be resistance to
multinational activities for reasons of nationalism, control, and the
extraction of profits Domestic marketing problems and international
marketing problems are.
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN OTBET. In marketing, as in the rest of life, there is much to
learn from history. Postmortems of marketing failures are important
factors in making decisions about the future. The spectrum of marketing
failures ranges from inadequate return on the original investment to
corporate bankruptcy. As production technigues and marketing systems
become more sophisticated, cross-cultural trading increases. As people
of different cultures become more dependent on each other for their
living standards, they appreciate the need for peace and stability.
Communication and transportation systems have created a small world,
in @ marketing sense. Every year more and more firms, even relatively
small ones, enter the international market. The problems encountered
there are significantly different from those encountered in domestic
operations. Marketers are accustomed to risk-taking; but in
international dealings the dimensions of these risks are often misjudged
and misunderstood. The emergence of the multinational corporation
(MNC) is of major significance in the future of marketing. Many firms
that entered the export business in a modest way eventually became
fully committed to an international perspective. The two basic roles of
these MNCs are the transmission of resources, especially technological
and managerial skills, and organization of the economic activities of
several nations. Global approaches to economic decisions often differ
with the aims of specific countries. There may be resistance to
multinational activities for reasons of nationalism, control, and the
extraction of profits One of the basic roles of the multinational
corporation is ....
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN 0TBET Most well-run organizations attempt to develop and
follow strategies, large-scale action plans for interacting with the
environment in,order to achieve long-term goals. A comprehensive
statement of an organization's strategies, along with its mission arid
goals, constitutes an organization's strategic plan. To learn where such
strategies originate and how they are put in action, we need to examine
carefully an aspect of the planning function called strategic
management. Strategic management is a process through which
managers formulate and implement strategies geared to optimizing
strategic goal achievement, given available environmental and internal
conditions. This definition recognizes that strategic management is
oriented toward reaching long-term goals, weighs important
environmental elements, considers major internal characteristics of the
organization, and involves developing specific strategies. The strategic
management process is made up of several major components. The
process begins with identifying the organization’s mission and strategic
goals. The process also includes analyzing the competitive situation,
taking into consideration both the external environment and relevant
organizational factors. The part of the strategic management: process
triat includes identifying the mission and strategic goals, conducting
competitive analysis, and developing specific strategies is often
referred to as strategy formulation. In contrast, the part of the strategic
management process that focuses on carrying out strategic plans and
maintaining control over how those plans are carried out is known as
strategy implementation. Strategy implementation is increasingly
highlighted as a distinct part of the strategic management process
because even the most brilliantly formulated strategies must be
implemented effectively in order to reach strategic goals. Strategic
management ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN 0TBET Most well-run organizations attempt to develop and
follow strategies, large-scale action plans for interacting with the
environment in,order to achieve long-term goals. A comprehensive
statement of an organization's strategies, along with its mission arid
goals, constitutes an organization's strategic plan. To learn where such
strategies originate and how they are put in action, we need to examine
carefully an aspect of the planning function called strategic
management. Strategic management is a process through which
managers formulate and implement strategies geared to optimizing
strategic goal achievement, given available environmental and internal
conditions. This definition recognizes that strategic management is
oriented toward reaching long-term goals, weighs important
environmental elements, considers major internal characteristics of the
organization, and involves developing specific strategies. The strategic
management process is made up of several major components. The
process begins with identifying the organization’s mission and strategic
goals. The process also includes analyzing the competitive situation,
taking into consideration both the external environment and relevant
organizational factors. The part of the strategic management: process
triat includes identifying the mission and strategic goals, conducting
competitive analysis, and developing specific strategies is often
referred to as strategy formulation. In contrast, the part of the strategic
management process that focuses on carrying out strategic plans and
maintaining control over how those plans are carried out is known as
strategy implementation. Strategy implementation is increasingly
highlighted as a distinct part of the strategic management process
because even the most brilliantly formulated strategies must be
implemented effectively in order to reach strategic goals. Strategy
formulation ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN 0TBET Most well-run organizations attempt to develop and
follow strategies, large-scale action plans for interacting with the
environment in,order to achieve long-term goals. A comprehensive
statement of an organization's strategies, along with its mission arid
goals, constitutes an organization's strategic plan. To learn where such
strategies originate and how they are put in action, we need to examine
carefully an aspect of the planning function called strategic
management. Strategic management is a process through which
managers formulate and implement strategies geared to optimizing
strategic goal achievement, given available environmental and internal
conditions. This definition recognizes that strategic management is
oriented toward reaching long-term goals, weighs important
environmental elements, considers major internal characteristics of the
organization, and involves developing specific strategies. The strategic
management process is made up of several major components. The
process begins with identifying the organization’s mission and strategic
goals. The process also includes analyzing the competitive situation,
taking into consideration both the external environment and relevant
organizational factors. The part of the strategic management: process
triat includes identifying the mission and strategic goals, conducting
competitive analysis, and developing specific strategies is often
referred to as strategy formulation. In contrast, the part of the strategic
management process that focuses on carrying out strategic plans and
maintaining control over how those plans are carried out is known as
strategy implementation. Strategy implementation is increasingly
highlighted as a distinct part of the strategic management process
because even the most brilliantly formulated strategies must be
implemented effectively in order to reach strategic goals. A strategic
planis ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuibHbIN 0TBET Most well-run organizations attempt to develop and
follow strategies, large-scale action plans for interacting with the
environment in,order to achieve long-term goals. A comprehensive
statement of an organization's strategies, along with its mission arid
goals, constitutes an organization's strategic plan. To learn where such
strategies originate and how they are put in action, we need to examine
carefully an aspect of the planning function called strategic
management. Strategic management is a process through which
managers formulate and implement strategies geared to optimizing
strategic goal achievement, given available environmental and internal
conditions. This definition recognizes that strategic management is
oriented toward reaching long-term goals, weighs important
environmental elements, considers major internal characteristics of the
organization, and involves developing specific strategies. The strategic
management process is made up of several major components. The
process begins with identifying the organization’s mission and strategic
goals. The process also includes analyzing the competitive situation,
taking into consideration both the external environment and relevant
organizational factors. The part of the strategic management: process
triat includes identifying the mission and strategic goals, conducting
competitive analysis, and developing specific strategies is often
referred to as strategy formulation. In contrast, the part of the strategic
management process that focuses on carrying out strategic plans and
maintaining control over how those plans are carried out is known as
strategy implementation. Strategy implementation is increasingly
highlighted as a distinct part of the strategic management process
because even the most brilliantly formulated strategies must be
implemented effectively in order to reach strategic goals. Strategic
management process includes ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuiibHbIN OTBET In carrying out management functions, such as
planning, organizing, motivating and controlling, a manager will be
continually making decisions. Decision-making is a key management
responsibility. Some decisions are of the routine kind. They are
decisions which are made fairly quickly and are based on judgement.
Since a manager is experienced, he knows what to do in certain
situations. He does not have to think too much before taking action. For
example, a supervisor in a supermarket may decide, on the spot, to
give a refund to a customer who has brought a product. The manager
does not have to gather a great deal of additional information before
making the decision. Other decisions are often intuitive ones. They are
not really rational. The manager may have a hunch or a gut feeling that
a certain course of action is the right one. He will follow that hunch and
act accordingly. Thus, when looking for an agent in an overseas market,
a sales manager may have several companies to choose from.
However, he may go for one organization simply because he feels it
would be the most suitable agent. Such a decision is based on hunch,
rather than rational thought. Many decisions are more difficult to make
since they involve problem-solving. Very often they are strategic
decisions involving major courses of action which will affect the future
direction of the enterprise. To make good decisions the manager should
be able to select, rationally, a course of action. In practice, decisions are
usually made in circumstances which are not ideal. They must be made
quickly, with insufficient information. It is probably rare that a manager
can make an entirely rational decision. When a complex problem arises,
like where to locate a factory or which new product to develop, the
manager has to collect facts and weigh up courses of action. He must
be systematic in dealing with the problem. A useful approach to this
sort of decision -making is as follows: the process consists of four
phases: defining the problem; analyzing and collecting information;
working out options and deciding on the best solutions. Managerial
decisions are ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuiibHbIN OTBET In carrying out management functions, such as
planning, organizing, motivating and controlling, a manager will be
continually making decisions. Decision-making is a key management
responsibility. Some decisions are of the routine kind. They are
decisions which are made fairly quickly and are based on judgement.
Since a manager is experienced, he knows what to do in certain
situations. He does not have to think too much before taking action. For
example, a supervisor in a supermarket may decide, on the spot, to
give a refund to a customer who has brought a product. The manager
does not have to gather a great deal of additional information before
making the decision. Other decisions are often intuitive ones. They are
not really rational. The manager may have a hunch or a gut feeling that
a certain course of action is the right one. He will follow that hunch and
act accordingly. Thus, when looking for an agent in an overseas market,
a sales manager may have several companies to choose from.
However, he may go for one organization simply because he feels it
would be the most suitable agent. Such a decision is based on hunch,
rather than rational thought. Many decisions are more difficult to make
since they involve problem-solving. Very often they are strategic
decisions involving major courses of action which will affect the future
direction of the enterprise. To make good decisions the manager should
be able to select, rationally, a course of action. In practice, decisions are
usually made in circumstances which are not ideal. They must be made
quickly, with insufficient information. It is probably rare that a manager
can make an entirely rational decision. When a complex problem arises,
like where to locate a factory or which new product to develop, the
manager has to collect facts and weigh up courses of action. He must
be systematic in dealing with the problem. A useful approach to this
sort of decision -making is as follows: the process consists of four
phases: defining the problem; analyzing and collecting information;
working out options and deciding on the best solutions. The key task of
a manager is ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuiibHbIN OTBET In carrying out management functions, such as
planning, organizing, motivating and controlling, a manager will be
continually making decisions. Decision-making is a key management
responsibility. Some decisions are of the routine kind. They are
decisions which are made fairly quickly and are based on judgement.
Since a manager is experienced, he knows what to do in certain
situations. He does not have to think too much before taking action. For
example, a supervisor in a supermarket may decide, on the spot, to
give a refund to a customer who has brought a product. The manager
does not have to gather a great deal of additional information before
making the decision. Other decisions are often intuitive ones. They are
not really rational. The manager may have a hunch or a gut feeling that
a certain course of action is the right one. He will follow that hunch and
act accordingly. Thus, when looking for an agent in an overseas market,
a sales manager may have several companies to choose from.
However, he may go for one organization simply because he feels it
would be the most suitable agent. Such a decision is based on hunch,
rather than rational thought. Many decisions are more difficult to make
since they involve problem-solving. Very often they are strategic
decisions involving major courses of action which will affect the future
direction of the enterprise. To make good decisions the manager should
be able to select, rationally, a course of action. In practice, decisions are
usually made in circumstances which are not ideal. They must be made
quickly, with insufficient information. It is probably rare that a manager
can make an entirely rational decision. When a complex problem arises,
like where to locate a factory or which new product to develop, the
manager has to collect facts and weigh up courses of action. He must
be systematic in dealing with the problem. A useful approach to this
sort of decision -making is as follows: the process consists of four
phases: defining the problem; analyzing and collecting information;
working out options and deciding on the best solutions. While sorting
out a complex problem a manager must ...

CaMblih BbICTPbIN crocob cBA3M — MecceHaXep (KJIMKHM MO MKOHKE, N AnaNior OTKPOeTCs)

\— 4

WhatsApp Telegram (8 Max Help@disynergy.ru | +7 (924) 305-23-08


https://api.whatsapp.com/send/?phone=79243052308&text=%D0%97%D0%B4%D1%80%D0%B0%D0%B2%D1%81%D1%82%D0%B2%D1%83%D0%B9%D1%82%D0%B5,%20%D0%BC%D0%BD%D0%B5%20%D0%BD%D1%83%D0%B6%D0%BD%D0%B0%20%D0%BF%D0%BE%D0%BC%D0%BE%D1%89%D1%8C%20%D0%B2%20%D1%81%D0%B4%D0%B0%D1%87%D0%B5%20%D0%B4%D0%B8%D1%81%D1%86%D0%B8%D0%BF%D0%BB%D0%B8%D0%BD.&type=phone_number&app_absent=0
https://t.me/Disynergy_ru
https://max.ru/u/f9LHodD0cOKvRxV2-1IhhIWvflRkHni-zZ0SbO2rkJ9p1rOGw79EW_VK3dM

Disynergy.ru - Coa4da TectoB 6e3 npegonsaThbl

MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
npasuiibHbIN OTBET In carrying out management functions, such as
planning, organizing, motivating and controlling, a manager will be
continually making decisions. Decision-making is a key management
responsibility. Some decisions are of the routine kind. They are
decisions which are made fairly quickly and are based on judgement.
Since a manager is experienced, he knows what to do in certain
situations. He does not have to think too much before taking action. For
example, a supervisor in a supermarket may decide, on the spot, to
give a refund to a customer who has brought a product. The manager
does not have to gather a great deal of additional information before
making the decision. Other decisions are often intuitive ones. They are
not really rational. The manager may have a hunch or a gut feeling that
a certain course of action is the right one. He will follow that hunch and
act accordingly. Thus, when looking for an agent in an overseas market,
a sales manager may have several companies to choose from.
However, he may go for one organization simply because he feels it
would be the most suitable agent. Such a decision is based on hunch,
rather than rational thought. Many decisions are more difficult to make
since they involve problem-solving. Very often they are strategic
decisions involving major courses of action which will affect the future
direction of the enterprise. To make good decisions the manager should
be able to select, rationally, a course of action. In practice, decisions are
usually made in circumstances which are not ideal. They must be made
quickly, with insufficient information. It is probably rare that a manager
can make an entirely rational decision. When a complex problem arises,
like where to locate a factory or which new product to develop, the
manager has to collect facts and weigh up courses of action. He must
be systematic in dealing with the problem. A useful approach to this
sort of decision -making is as follows: the process consists of four
phases: defining the problem; analyzing and collecting information;
working out options and deciding on the best solutions.
Decision-making ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
rnpaBuJibHbIN OTBET B Ka)XKA0M 3agaHun. Price, along with product,
place, and promotion, are the variables that the marketing manager
controls. Pricing is extremely important since it so directly affects an
organization's sales and profits. Naturally, profit objectives will guide
pricing decisions. The marketing manager has to decide whether to
maximize profits or establish a target return. A particular target might
be a certain percentage return on sales or a certain percentage return
on investment or, for a small family operation, the return might be a
fixed dollar amount of profit to cover overhead and living expenses.
With any objective, the time factor is crucial. What is an appropriate
objective for the short-term may not be for the long-term and
vice-versa. Marketers are concerned with all the factors affecting price,
in order to keep their products from faring poorly in a widely variable
atmosphere. Even in service areas such as passenger fares and freight
rates, where detailed prices are printed and distributed, influences may
cause fluctuation. The marketing manager knows that the costs of the
separate elements of the marketing mix can be recovered by proper
pricing. The cost of the product itself—the promotion and selling
associated with it, the distribution expenses, and profit — are all directly
related to price. Thus price knits together the elements of the marketing
mix and pays for their respective contributions. The marketing manager
must analyze and reconcile the various elements of those variables
which influence price, and must then decide on an optimal price policy.
The most fundamental part of any marketing analysis is the recognition
of the competitive structure of the industry. Where there are many
competitors offering the same type of product, price competition will be
active. When there are great numbers of similar offerings, products
tend to lose their individuality. Then differentiation becomes difficult,
and marketers have little discretionary power to influence prices. It is in
this circumstance that marketers and merchants alike look to sales
techniques. Disposing of goods at reduced prices draws attention to the
specific brand, in the hope that customers will continue to buy when
prices return to normal. Pricing decisions are guided by ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
rnpaBuJibHbIN OTBET B Ka)XKA0M 3agaHun. Price, along with product,
place, and promotion, are the variables that the marketing manager
controls. Pricing is extremely important since it so directly affects an
organization's sales and profits. Naturally, profit objectives will guide
pricing decisions. The marketing manager has to decide whether to
maximize profits or establish a target return. A particular target might
be a certain percentage return on sales or a certain percentage return
on investment or, for a small family operation, the return might be a
fixed dollar amount of profit to cover overhead and living expenses.
With any objective, the time factor is crucial. What is an appropriate
objective for the short-term may not be for the long-term and
vice-versa. Marketers are concerned with all the factors affecting price,
in order to keep their products from faring poorly in a widely variable
atmosphere. Even in service areas such as passenger fares and freight
rates, where detailed prices are printed and distributed, influences may
cause fluctuation. The marketing manager knows that the costs of the
separate elements of the marketing mix can be recovered by proper
pricing. The cost of the product itself—the promotion and selling
associated with it, the distribution expenses, and profit — are all directly
related to price. Thus price knits together the elements of the marketing
mix and pays for their respective contributions. The marketing manager
must analyze and reconcile the various elements of those variables
which influence price, and must then decide on an optimal price policy.
The most fundamental part of any marketing analysis is the recognition
of the competitive structure of the industry. Where there are many
competitors offering the same type of product, price competition will be
active. When there are great numbers of similar offerings, products
tend to lose their individuality. Then differentiation becomes difficult,
and marketers have little discretionary power to influence prices. It is in
this circumstance that marketers and merchants alike look to sales
techniques. Disposing of goods at reduced prices draws attention to the
specific brand, in the hope that customers will continue to buy when
prices return to normal. A target returnis ...
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MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
rnpaBuJibHbIN OTBET B Ka)XKA0M 3agaHun. Price, along with product,
place, and promotion, are the variables that the marketing manager
controls. Pricing is extremely important since it so directly affects an
organization's sales and profits. Naturally, profit objectives will guide
pricing decisions. The marketing manager has to decide whether to
maximize profits or establish a target return. A particular target might
be a certain percentage return on sales or a certain percentage return
on investment or, for a small family operation, the return might be a
fixed dollar amount of profit to cover overhead and living expenses.
With any objective, the time factor is crucial. What is an appropriate
objective for the short-term may not be for the long-term and
vice-versa. Marketers are concerned with all the factors affecting price,
in order to keep their products from faring poorly in a widely variable
atmosphere. Even in service areas such as passenger fares and freight
rates, where detailed prices are printed and distributed, influences may
cause fluctuation. The marketing manager knows that the costs of the
separate elements of the marketing mix can be recovered by proper
pricing. The cost of the product itself—the promotion and selling
associated with it, the distribution expenses, and profit — are all directly
related to price. Thus price knits together the elements of the marketing
mix and pays for their respective contributions. The marketing manager
must analyze and reconcile the various elements of those variables
which influence price, and must then decide on an optimal price policy.
The most fundamental part of any marketing analysis is the recognition
of the competitive structure of the industry. Where there are many
competitors offering the same type of product, price competition will be
active. When there are great numbers of similar offerings, products
tend to lose their individuality. Then differentiation becomes difficult,
and marketers have little discretionary power to influence prices. It is in
this circumstance that marketers and merchants alike look to sales
techniques. Disposing of goods at reduced prices draws attention to the
specific brand, in the hope that customers will continue to buy when
prices return to normal. Proper pricing can ...
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@ MNpoynTanTe NpennoXXeHHbIN TEKCT N BbibepnTe eAMHCTBEHHO
rnpaBuJibHbIN OTBET B Ka)XKA0M 3agaHun. Price, along with product,
place, and promotion, are the variables that the marketing manager
controls. Pricing is extremely important since it so directly affects an
organization's sales and profits. Naturally, profit objectives will guide
pricing decisions. The marketing manager has to decide whether to
maximize profits or establish a target return. A particular target might
be a certain percentage return on sales or a certain percentage return
on investment or, for a small family operation, the return might be a
fixed dollar amount of profit to cover overhead and living expenses.
With any objective, the time factor is crucial. What is an appropriate
objective for the short-term may not be for the long-term and
vice-versa. Marketers are concerned with all the factors affecting price,
in order to keep their products from faring poorly in a widely variable
atmosphere. Even in service areas such as passenger fares and freight
rates, where detailed prices are printed and distributed, influences may
cause fluctuation. The marketing manager knows that the costs of the
separate elements of the marketing mix can be recovered by proper
pricing. The cost of the product itself—the promotion and selling
associated with it, the distribution expenses, and profit — are all directly
related to price. Thus price knits together the elements of the marketing
mix and pays for their respective contributions. The marketing manager
must analyze and reconcile the various elements of those variables
which influence price, and must then decide on an optimal price policy.
The most fundamental part of any marketing analysis is the recognition
of the competitive structure of the industry. Where there are many
competitors offering the same type of product, price competition will be
active. When there are great numbers of similar offerings, products
tend to lose their individuality. Then differentiation becomes difficult,
and marketers have little discretionary power to influence prices. It is in
this circumstance that marketers and merchants alike look to sales
techniques. Disposing of goods at reduced prices draws attention to the
specific brand, in the hope that customers will continue to buy when
prices return to normal. When do maketers start looking for new selling
techniques?
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MNo4ynTanmTe NpensioXXeHHbIN TEKCT U BblbepuTe e UHCTBEHHO
npasuibHbIN 0TBET Banks are among the most important financial
institutions. The way in which a bank is organized and operates is
determined by its objectives. The first and the most important function
of a central bank is to accept responsibility for advising the government
on the making of the country's financial policy, and then to see that it is
carried out. The aim of commercial banks is to earn profit. Over the
years banks have developed organizational forms, or structures,
designed to perform these various roles and to supply the services their
customers demand. A commercial bank which provides the® same
range of services year after year is less likely to be successful.
Successful competing in the constantly changing global business
environment requires market-driven strategies that are responsive to
customers’ needs and wants. Executives who do not recognize the
change’s occurring in the vast array of markets for products and
services will not be able to cope with the unprecedented competitive
pressure in the market place. To improve competitive advantages they
are drastically altering their business and marketing strategies which
may include downsizing, repositioning, market segmentation, altering
the business portfolio, pricing, promotion and strategic alliances
between companies. With the global increase in the number of
competitors banks face in their major markets, more and more banking
firms have become market-driven and more alert to the changing
service demands of their customers and also to the challenges posed by
bank and nonbank competitors. This trend forced bank managers to
become more concerned with service marketing activities and with
profitability and growth. Banks are usually organized to follow their
functions and supply the services as efficiently as possible. Moreover,
as larger banks generally offer more services, a bank's size is also a
significant factor in determining how banks are organized. Bank
organization is determined by ...
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MNo4ynTanmTe NpensioXXeHHbIN TEKCT U BblbepuTe e UHCTBEHHO
npasuibHbIN 0TBET Banks are among the most important financial
institutions. The way in which a bank is organized and operates is
determined by its objectives. The first and the most important function
of a central bank is to accept responsibility for advising the government
on the making of the country's financial policy, and then to see that it is
carried out. The aim of commercial banks is to earn profit. Over the
years banks have developed organizational forms, or structures,
designed to perform these various roles and to supply the services their
customers demand. A commercial bank which provides the® same
range of services year after year is less likely to be successful.
Successful competing in the constantly changing global business
environment requires market-driven strategies that are responsive to
customers’ needs and wants. Executives who do not recognize the
change’s occurring in the vast array of markets for products and
services will not be able to cope with the unprecedented competitive
pressure in the market place. To improve competitive advantages they
are drastically altering their business and marketing strategies which
may include downsizing, repositioning, market segmentation, altering
the business portfolio, pricing, promotion and strategic alliances
between companies. With the global increase in the number of
competitors banks face in their major markets, more and more banking
firms have become market-driven and more alert to the changing
service demands of their customers and also to the challenges posed by
bank and nonbank competitors. This trend forced bank managers to
become more concerned with service marketing activities and with
profitability and growth. Banks are usually organized to follow their
functions and supply the services as efficiently as possible. Moreover,
as larger banks generally offer more services, a bank's size is also a
significant factor in determining how banks are organized. According to
the text, the aims of a central bank and commercial banks are ...
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MNo4ynTanmTe NpensioXXeHHbIN TEKCT U BblbepuTe e UHCTBEHHO
npasuibHbIN 0TBET Banks are among the most important financial
institutions. The way in which a bank is organized and operates is
determined by its objectives. The first and the most important function
of a central bank is to accept responsibility for advising the government
on the making of the country's financial policy, and then to see that it is
carried out. The aim of commercial banks is to earn profit. Over the
years banks have developed organizational forms, or structures,
designed to perform these various roles and to supply the services their
customers demand. A commercial bank which provides the® same
range of services year after year is less likely to be successful.
Successful competing in the constantly changing global business
environment requires market-driven strategies that are responsive to
customers’ needs and wants. Executives who do not recognize the
change’s occurring in the vast array of markets for products and
services will not be able to cope with the unprecedented competitive
pressure in the market place. To improve competitive advantages they
are drastically altering their business and marketing strategies which
may include downsizing, repositioning, market segmentation, altering
the business portfolio, pricing, promotion and strategic alliances
between companies. With the global increase in the number of
competitors banks face in their major markets, more and more banking
firms have become market-driven and more alert to the changing
service demands of their customers and also to the challenges posed by
bank and nonbank competitors. This trend forced bank managers to
become more concerned with service marketing activities and with
profitability and growth. Banks are usually organized to follow their
functions and supply the services as efficiently as possible. Moreover,
as larger banks generally offer more services, a bank's size is also a
significant factor in determining how banks are organized. Successful
competition in the market of bank services presupposes ...
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MNo4ynTanmTe NpensioXXeHHbIN TEKCT U BblbepuTe e UHCTBEHHO
npasuibHbIN 0TBET Banks are among the most important financial
institutions. The way in which a bank is organized and operates is
determined by its objectives. The first and the most important function
of a central bank is to accept responsibility for advising the government
on the making of the country's financial policy, and then to see that it is
carried out. The aim of commercial banks is to earn profit. Over the
years banks have developed organizational forms, or structures,
designed to perform these various roles and to supply the services their
customers demand. A commercial bank which provides the® same
range of services year after year is less likely to be successful.
Successful competing in the constantly changing global business
environment requires market-driven strategies that are responsive to
customers’ needs and wants. Executives who do not recognize the
change’s occurring in the vast array of markets for products and
services will not be able to cope with the unprecedented competitive
pressure in the market place. To improve competitive advantages they
are drastically altering their business and marketing strategies which
may include downsizing, repositioning, market segmentation, altering
the business portfolio, pricing, promotion and strategic alliances
between companies. With the global increase in the number of
competitors banks face in their major markets, more and more banking
firms have become market-driven and more alert to the changing
service demands of their customers and also to the challenges posed by
bank and nonbank competitors. This trend forced bank managers to
become more concerned with service marketing activities and with
profitability and growth. Banks are usually organized to follow their
functions and supply the services as efficiently as possible. Moreover,
as larger banks generally offer more services, a bank's size is also a
significant factor in determining how banks are organized. To cope with
competitive pressure in the market place bank executives should ...
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